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FIFTEEN 
THOUSAND 
A WEEK 


One of our customers formerly used pasteboard boxes 
for putting up his talcum powder —about five thousand 
two-ounce packages a year. We suggested he try our 
Decorated Tin ** Stopper’’ Top Boxes. 

His first order was for five thousand — our minimum 
quantity. 

Within two months he ordered ten thousand more, 
saying, ‘‘Please rush our order.’’ We did so, and now 
he is using fifteen thousand boxes a week. 

We'll furnish this customer’s name if you ask us to, 
so that you can verify what we say. 

Samples of our work sent upon application — without 
cost —to you. 


AMERICAN STOPPER CO. 
weror LEN BOXES teins: 


3 Verona Street, Brooklyn, N. Y. 











Nearly Every Perfumer 





is a user of one or more of our products. We are now 
offering a number of novelties that will permit the 
creation of perfumes having new and intense odor effects. 

Now is the time to prepare for Spring Goods, and if 
you write us promptly we will be pleased to send 


samples and quote prices. 





CHVIT, NAEF @ CO., UNGERER @ CO., Distributors, 


Geneva, Switzerland. 273 Pear! St., New York. 
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two-ounce packages a year. 
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** Stopper’’ Top Boxes. 
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Within two months he ordered ten thousand more, 
saying, ‘‘Please rush our order.’’ We did so, and now 
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AMERICAN STOPPER CO. 
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3 Verona Street, Brooklyn, N. Y. 
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MAKER OF 
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Now is the time to prepare for Spring Goods, and if 
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HIGHEST POSSIBLE AWARD, CHICAGO, 1893 
GOLD MEDAL, ST. LOUIS, 1904 


“For EXCEPTIONAL PURITY & STRENGTH’”’ 


i , 


ABSOLUTE /#eoba 
PURITY seas 





oe 


. one 


1 Ib. Net 


MANUFACTURED BY 


STAFFORD ALLEN & SONS 


ESTABLISHED 1833 LIMITED 
DISTILLERS OF ESSENTIAL OILS, ETC. 


LONDON, ENGLAND 
STOCKS HELD BY UNGERER & CO., NEW YORK 





Short Crop 
High Prices 


Quality ? 


The careful buyer, this season, instead 











of running any risk of injuring his products 
with otto of questionable merit, will buy a 
limited quantity of the best, and use with it 


ROSE OIL, Artificial 


(SCHIMMEL & CO.) 


This synthetic may be had free from 
stearoptene, and makes cloudless solutions at 
all temperatures. 

See page 50 of our booklet: ‘ Practical 
Notes on Modern Perfumes and Aromatics.” 
Seat free with a sample of the oil. 


FRITZSCHE BROTHERS 


82 Beekman Street New York 
































ESTABLISHED 1884 


ROCKHILL & VIETOR 


SELLING AGENTS 


114 JOHN ST., NEW YORK 
119 FRANKLIN ST., CHICAGO 








LAVENDER OIL 
GERANIUM OIL 
KANANGA OIL 
ORRIS-CONCRETE 


Gi d ? RHODINOL-ROSE. 
Ivaudan S musk ART 100% 
BRAND MUSK-AMBRETTE. 100% 
BOUVARDIOL 100% 
DIANTHUS 
JACINTHEA 
NARCISSE. 
TREFOL 


ORRIS-CONCRETE 


Bertrand’s 


BRAND 





AND DO MAKE TALCUM, COLD 
CREAM AND THEATRICAL 
CREAM BOXES, 


And everything in Lithographec 
metal packages, f« yr the 


Perfect i ~y 
ned Attenti »( a com 
id Sa moles 


—— 


85 Schermerhorn Street 











BROOKLYN, N. Y, 
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Also CONDENSED PASTE POWDER 


1 Ib. makes w-white paste 










2 gallons sno 


ARABOL MFG. CO., New York 










TALC ALL GRADES TALC 





Foreign and Domestic 


White for Prices 


W. H. WHITTAKER 


245 Front Street 


New York 




















LOOK FOR 


THIS 


TRADE-MARK 















MY sopemior 
UIZEST 


NV QUALITY 














when buying Messina oils. We have 
been established since 1812, and have a 
reputation for oil of the highest quality 
only. 

Specially tested and approved by the 
U. S. Government. 





CAILLER @ CO., MESSINA 


100 WILLIAM STREET, NEW YORK 

















PROTECT 


YOUR 


TRADE-MARKS 


For Particulars and Prices 
address 


Perfumer Publishing Co. 


PATENT DEPARTMENT 


100 William Street, 





New York 
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Factories: LEIPZIC, CROEBA-RIESA, CRASSE, (France). 


ESTABLISHED 18583 


Fine Essential Oils and Ingredients 


For THE MANUFACTURE OF 


PERFUMES, SOAPS, Etc. 


Of exquisite fragrance and surprising fidelity to Avesnted atthe ead , 
the natural flower odor of the Lily of the Valley. ccepted as the leading Jasmine. 


lice Vickci 


Most perfect Violet ever offered. Heavy Lily and Oriental effects. 


Teo flee 


An improved Lilac product. 











































































































For high-class Heliotrope effects. A leader of our line. 


(tals Elossous 
ELEC. 


Recognized as standard for Carnation odors. Of great power and sweetness. 


: New base for Crushed Rose or La France 
New base for Sweet Pea. Rose of the highest perfection. 





















































COMPLETELY SOLUBLE IN ALCOHOL AND FREE FROM ANY FATTY ODOR. 


A PROPER ALCOHOLIC SOLUTION TAKES THE PLACE OF A STRONG FIRST 
POMADE WASH. 


PRICE LISTS SENT UPON APPLICATION 














THE AMERICAN PERFUMER 





NSSSSSSSSSSSSSSSSSS SS SSSSSSSSSSSSSSSS SY. 
c PIO DODADS DOOD OOOOOS ZwTz SSSSESESqersersesSsese_77rk 7 
‘i Ch. BAGAROFF & Fils 4 
y Distillery in Sopote (in the Rose Valley)—Headquarters in Philippopoli (Bulgaria) W 

y, COrro OCF’ BRUSH - Ba. 1 eA. y, 
Y 

f\\ Agencies in PARIS~GRASSE—MOSCOW—LEIPZIG—MANCHESTER and _ {\ 
rN NEW YORK A 
rs SOLE AGENTS IN AMERICA rs 
a ARTHUR A. STILWELL & CO., 28 Cliff St, New York aN 
Va" SSSA FSSSFSSFSF3SSF32 SS SSS VSS VV VS SVE SVSTqI 








SPECIAL QUALITIES OF TALC 


FOR MANUFACTURERS OF 


TOILET PREPARATIONS AND TALCUM POWDERS 


STOCKS ON HAND AND TO ARRIVE 


Write for Samples and Prices. 


W. B. DANIELS 


IMPORTER OF FRENCH AND ITALIAN TALC 
252 Front Street, NEW YORK 


SOAP- MACHINERY 


Toilet rr) Laundry Scouring 
LARGEST AND COMPLETEST LINE OF ANY ‘ianeeaaaa IN THE WORLD 




















Complete Installations or Parts 
Soap Powder Outfits, large or small ; Scouring 
Soap Plants 
Laboratory Outfits for Toilet or Laundry Soap 


Experiments; inexpensive—practical 


Everything Needed by the 
Up-To-Date Manufacturer 


a "SOAP DIES and BOX PLATES a Specialty 





Tandem Four-Roll Soap Grinding Mill; Finest Mill for Toilet Soaps Made CORRESPONDENCE SOLICITED 


HOUCHIN & HUBER 


4| FIFTY-THIRD STREET we BROOKLYN, NEW YORK 
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New Bottle Shapes 





We give special attention to 
producing new designs for 
your next season's perfumes. 

Give us just a bare idea of 
what you want and we'll work 


it out in first-class shape. 





H. C. FOX & SONS Inc. 
Schuylkill Ave. & Catharine St. 
PHILADELPHIA, PA. 


108 Fulton Street 15 India Street 
New YORK BOSTON 








Artificial “Extracts” Are Doomed 


HE day for ethereal compounds is over, not only 





on account of pure food agitation, but because 

our pure Hygienic Flavors (conc.) have made 

the use of ethers unnecessary. We urge extract man- 

ufacturers to write us for samples, etc., as a thorough 

test will result in corroborating our claims in every detail. 
We call particular attention to our 


CHERRY FLAVOR HYGIENE (conc.) 





This product is guaranteed to be absolutely free from 
OIL ALMONDS. 
OTHER SPECIALTIES: 
STRAWBERRY, RASPBERRY, PINE- 
APPLE, BANANA, PEACH, PEAR 





FULLY GUARANTEED TO COMPLY WITH THE FEDERAL REQUIRE- 
MENTS. Serial No. 5380 


T. H. CROSSMITH 


18 Fletcher St., NEW YORK 

















FRENCH PERFUMES 


Are popular here and our Synthet- 


ics enjoy great popularity among 


FRENCH PERFUMERS 


WHY DON’T YOU USE 


IRISOLETTE, 100°; Pure HYACINTH, New 
AMBRETTOL JASMINE, A 
DIANTHUS (Pink) NEROLI, A, New 
HELIOTROPE, Concrete VERT de VIOLETTE 


CHEMICAL WORKS CO., Ltd. 


Formerly TH. MUHLETHALER 
FACTORY AT NYON, SWITZERLAND 


UNITED STATES BRANCH 
80 John Street New York 


DONALD WILSON, Manager 


‘N 














Do You Employ 


A Perfumer? 

















If not, you may have difficulty in obtain- 
ing certain odor effects when making toilet 
preparations, such as powders, creams, 
lotions, etc. We make a specialty of 
this work and offer you concentrates 
that will give absolute satisfaction. Try 
our Russian Violet, for instance, in, say, 


a face cream. 






Sample on Request 


Fl ctaaer Chemical Gompann 


164 Front St., New York. 






















Vanilla 


Mexican, Bourbon and 


South American 
Vanilla Beans, Old Crop 


Beans 














We will send Samples, Express Paid 








Thurston @ Braidich 


IMPORTERS 
128 William Street, New York 
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Are Your Toilet Prepar- 
ations Properly Scented? 





|" you are not entirely satisfied 
with the effects you now pro- 
duce, or wish to get something 
new, let us co-operate with you. 
Send us a sample of your product 
and tell us the problem. Our wide 
experience will enable us to make 


valuable suggestions. 





VAN DYK & CO. 


131 MAIDEN LANE NEW YORK 














THE OSAKA KOMAMONO SHOKO SHIMPO 
ESTABLISHED 1896 
A semi-monthly journal devoted to the trade of Perfumes, Toilet Articles, Soaps, 
Brushes, Purses, Braids, Ribbons, Smoking Pipes, Hairpins, and all petty goods for Hair- 
dressing, etc., etc. Guaranteed circulation is 8,000 copies, a large number of which are 
regularly mailed to the Trader of the line in China and Corea, as well as all over Japan. 
Subscription Price, Foreign, One Dollar a Year 
Trial—3 months for 10 cents (American Stamps accepted) 
Sample copies FREE Drop a postal at once 


OSAKA KOMAMONO SHIMPOSHA KYVHOJIMACHI, Osaka, Japan 








WHEN LOOKING FOR 


NOVELTIES 


SUCH AS 
ROSE, E. P. SWEET PEAS, E P. 
CARNATION, E. P. FOIN (Hay), E. P. 
LILAC, E. P., or others 


WRITE TO THE MAKERS 


E. PETREANO & CO. 


PARIS OFFICE: - - 13 RUE AUBER 
WORKS: BOIS COLOMBES (SEINE), FRANCE 


Decoloration of every kind of Natural Essences a speciality 











OVR ITALIAN TALC IS 


Chemically Pure Magnesium Silicate and conforms with the U. S. P. require- 
ments. It is absolutely white; has a fine good slip; and is impalpably ground. 





Sole VU. S. Importers of the 
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>< “BLOCK.” BRAND 








PETTIT CHEMICAL CO., 241 Front Street, Netw York 
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TALC HEADQUARTERS 


STANLEY DOGGETT 
101 BEEKMAN STREET, NEW YORK CITY 





IMPORTER AND MANUFACTURER OF ALL GRADES 
Write for Samples 











Essential Oils 


SOLID CONCRETES POMADES 
NATURAL LIQUID ESSENCES 


In conformity with our long-established 
practice of furthering the interests of 
AMERICAN PERFUMERS, 
we discourage the importation of finished 
perfumes, concentrates, mixtures, &c. 
Our complete line includes RAW MA- 
TERIALS ONLY, and of one grade, 
THE HIGHEST. 


P. R. DREYER een 16 Cedar St., New York 








@_ Old style typewriters were 
made for old style needs. The 
L. C. SMITH & BROS. TYPE- 
WRITER (writing ENTIRELY 
in sight) was designed and 








ong, 


made to fit the uses of to-day. 
That's the difference. 
@. In the march of progress there's no provision for 


1 . Send for 
those who lag behind the procession. Send for — 


L. C. SMITH & BROS. TYPEWRITER CO. 
No. 311 Broadway, New York. 




















CANS for 
Sachet Powder 


and other similar prepara- 














tions should be attractive in 
form as well as in decoration. Attractiveness 
of form means simplicity—the kind illustrated 
above. We carry this lacquered square can 
in stock sizes. They have round corners, 
either seamless slip cover, or screw cover, and 
thoroughly double-seamed bottom, making an 
inexpensive and attractive package — proof 
against breakage and moisture. See pages 96 
and 98 of our Catalogue No. 20 for full 


particulars regarding capacities. 








AMERICAN CAN COMPANY 


NEW YORK CHICAGO SAN FRANCISCO 














IF YOU KNOW 
“BEANS” 


USE 





Ozone-V anillin 








OZONE-VANILLIN CO. 


NIAGARA FALLS, N. Y. 


VNGERER @ CO., Distributors 
273 Pearl Street New York 
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A FIRST-CLASS 
ROSE PERFUME 


Needs— 
ROSE SYNTHETIC, ROSEOL, 
ROSE MUGUET, JASMIOL, 
CASSIE F. O., JACINTH S. 


ROSE SYNTHETIC will replace otto to a very 


great extent. 


ROSEOL will produce the dry leaf effect. 
ROSE MUGUET and JACINTH will complete 


the flowery rose odor. 


CASSIE and JASMIOL are to be used in the 


same manner as the natural products. 


A. MASCHMEYER, Jr., ysertg= 
For Complete Catalog write 


VAN DYK @ CO., * fisiden Ione 





D. W. HUTCHINSON 


86 MAIDEN LANE, NEW YORK 


Raw Materials 


For PERFUMES, including POMADES, &c. 


MADE BY 


F. VARALDI, Cannes, France 
IMPORTERS OF 
Floral Waters 
Fine Drugs, Synthetics 


AND ALI 


Essential Oils 


Guaranteed under the Food and Drugs Act, 
Serial No. 11,509 




































FOR 
Chemicals, Golors, Dyestuffs, etc, 


ADEPS LAN =~ Pharmaceutical 
7 “*  —Crude 

NEUTRAL WOOLFAT 

OLIVE OIL 

OLIVE OIL FOOTS 

SOAP COLORS 

PERFUMERY COLORS 


CONSULT 
A. KLIPSTEIN & CO. 


122 Pearl Street, New York 


BRANCHES 
Boston, Philadelphia, Providence, Chicago, San Francisco, 
Toronto and Montreal, Canada; Mexico City 














OLIVE OIL PURITY 


HIS is the first consideration. Then 
come flavor, clarity of color, and 
keeping quality. When you buy Sic- 
ard’s “La Doree” Brand you know 
you are getting a virgin olive oil that 
will meet every test and taste. It is 
produced on the higher plains of the 
French Alps, and our business is con- 
fined to this one product. 


GUARANTEED under the FOOD 
AND DRUG ACT, June 30, 1906, 
Serial No. 521. i Me MH HM 


PIERRE SICARD, £2iNce 


Or 273 PEARL ST., NEW YORK. 
PR ITEAROR IERIE OS RRL A IARI RIEMS BEL 
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Now is the time 


YOU ARE SEEKING GOODS FOR THE 
COMING YEAR. IF YOU WILL CORRESPOND 
AND CO-OPERATE WITH US WE ARE CON- 
FIDENT THAT WE CAN SAVE YOU MUCH 
TIME AND OFFER YOU SOME VALUABLE 
SUGGESTIONS. ALL WE ASK IS FOR YOU 
TO FURNISH US WITH A TITLE OR THE 
FAINTEST SUGGESTION OF THE STYLE 
OF DESIGN, AS FOR INSTANCE, A FRENCH, 
ORIENTAL OR A FLORAL DESIGN AND WE 
WILL IMMEDIATELY MAKE A SKETCH AND 
FORWARD SAME FOR YOUR APPROVAL. 
WHEN WRITING LET US KNOW THE MAX- 
IMUM AMOUNT OF LABELS WHICH YOU 
CAN USE AND WE WILL FORWARD AN 
ESTIMATE TOGETHER WITH THE SKETCH. 
WE KNOW YOU WILL BE PLEASED WITH 
THE RESULTS. 


EXTENDING TO YOU THE SEASON'S 
GREETINGS, WE ARE, 


YOURS VERY TRULY, 


C. G. Horsman Co. 


370 Gerard Avenue 372 
New York City 
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IF YOU USE TALC 


it will pay you to get samples of our fine 
Italian product. It is pure white, quite free 
from mica and other impurities; and we are 
quoting favorable prices for prompt iti 
Let us hear from you. 


P.R. DREYER CO. 


16 CEDAR ST., - NEW YORK 
FULL LINE OF PERFUMERS’ MATERIALS 








ACHIEVEMENT 


It is now considered an 
achievement to discern or 
ite ax describe the difference be- 


tween the intentional, 
fraudulent adulterations and 
the natural impurities to 
found in taw or crude 
Wax of the various pe cyuaties 
and from which the 


BLEACHED ONLY BY 
RAIN, SUNSHINE 


an d AIR ——— is Pe 3 
THE 
Guaranteed under the Food and W. H. BOWDLEAR CO., 
Drugs Ad@, June 30, 1906. Boston, Mass. 


No. 1318. 








Esteblished 1768 


ANTOINE CHIRIS 


18 & 20 PLATT ST., NEW YORK 


Manufacturer of 


RAW MATERIALS FOR 


Perfumers and Soap Makers 











Specialties: 
NATURAL PERFUMES (solid) 
POMADES 
ESSENTIAL OILS (French) 





All materials guaranteed under the Food and Drugs Act, 
Serial No. 1108 





AMERICAN BRANCH: 


BRANCH OFFICE: 
30-36 LaSalle St. 
Chicago, Ills. 


Cc. G. EVLER 
W. B. ROBESON 
General Agents 

















BENZYL ACETATE 


BENZYL BENZOATE 


AMBERAL 


(AMBRETTE MUSK) 


We are headquarters and are quoting interesting prices 


George Lueders @ Co. 


New York Chicago San Francisco 





SPECIALLY RECOMMENDED! 


The following Products of 


BRUNO COURT 


(Established 1812) 


GRASSE, FRANCE 


ESSENTIAL OILS 


NEROLY (Petales) BEURRE d’IRIS (Concentrated 

ROSEMARY (forCologne Water)  Orris Root) 

LAVENDER (Cultivated, French, ORRIS ROOT (Liquid) 
Mitcham) ROSE WOOD (Extra Rose) 

LAVENDER (Picked Flowers) SANDAL WOOD (Selected) 

GERANIUM (Rosa sur roses) PATCHOULY (Picked Leaves) 

GERANIUM (Rosa de Grasse) WETIVERT (Concentrated) 


POMADES 


POMADES, Extra Saturees, LIQUID CONCRETES 
(Specialty of BRUNO COURT) (Natural) 








SOLE AGENT FOR UNITED STATES 


e Fletcher x 
T. H. Grossmith, "Fiche. * 
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What are Resinaromes? 





They are products containing all the effective aromatic principles and 
associated bodies---in a word, the odorous resins and essential oils— 
extracted at one time from certain roots, gums, etc. 


They are of the general class known as fixatives, are completely 


soluble, and for the most part of a beautiful jelly-like consistency. 


Write for Complete List, Samples and Prices 





JEANCARD FILS @ CO., Cannes, France 
UNGERER @ CO., 273 Pearl St. New York 














OIL ORRIS 


(Concrete) 
Ww. J. B. 


MADE FROM 


SELECTED FLORENTINE ROOT 
by a new and superior process, retaining 
unimpaired a// the odorous principles. 
Drawn at our LinpeEN, N. J., Works. 


PACKED IN 1, 4 AND Il6-0z, BOTTLES 


PRICE AND SAMPLE UPON APPLICATION 


W. J. BUSH & CO.ance) 


100 WILLIAM STREET, NEW YORK 
PARENT HOUSE: W. J. BUSH & CO., Ltd., LONDON, ENGLAND 
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TWO DOLLARS A YEAR 


1h r y, 
TWENTY CENTS A COPY NEW YORK, 


THE AMERICAN PERFUMER 


AND ESSENTIAL OIL REVIEW 
PUBLISHED MONTHLY 


THE PERFUMER PUBLISHING COMPANY, 
100 William Street. 


LOUIS SPENCER LEVY, President, 100 William St., } 
CLIFTON H. LEVY, Treasurer, 71 Nassau St., ( New York. 
GEORGE HIRAM MANN, Secretary, 15 William St.. 


Entered as Second-class Matter March 22d, 1907, at the Post Office at 
New York, N. Y., Under the Act of Congress of March 3d, 1879. 


TERMS OF SUBSCRIPTION 


The United States and Canada, - 4 - $2.00 Per Annum 
Foreign, - ° ° ° - - ° 3.00 “ ™ 
Subscriptions payable invariably in advance, by check, money- 
order, or postal-note, to order of THE PERFUMER PUBLISHING 
COMPANY. 
ADVERTISING RATES ON APPLICATION, 


EDITORIAL NOTICE 


Assoc. Mem., Am. Ext. Mfrs. Assn. 

WE invite correspondence and special articles upon subjects of 
interest to all engaged in the manufacture and sale of Perfumes, 

Soaps, Toilet Articles, Flavoring Extracts, etc. THE AMERICAN 
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Our sincere wishes go out to all our readers for a very 
Merry Christmas and a Happy and Prosperous New 
Year! 


ALL AT THE END. 


The merchant who sums up the results of the last year 
may be puzzled to account for the last three months, be- 
cause they have been exceptional in many ways. Business, 
in most lines, had been phenomenally good up to and 
including the month of October. All at once it dropped. 
The reason was very simple—the people were in a panic. 
Never before has the effect of confidence been more plainly 
exemplified. It was well known that crops were good, 
prices were never better, and the country generally was 
most prosperous. Yet, as if at the word of a conjurer a 
thrill of distrust passed through the people, there was a 
sudden congealing of money, and in panic, banks refused 
to loan money, merchants refused to buy goods, every one 
began to hoard, and all business was paralyzed. The 
result seemed portentous, but actually did not amount to so 
very much. A certain amount of business was lost, which 
will never be made up, but we are strong enough to stand 
this temporary loss. 

Now that confidence is slowly being regained the busi- 
ness world feels as if there had been a good house-clean- 
ing, and the consequences must be healthful. 

We know where we are; we know what is trustworthy 
and what is not to be trusted, and we look forward most 
hopefully to what is to come. 

With an abiding faith in the power of the country to 
regain lost ground and a strong feeling that the recovery 
will come promptly, we look forward to 1908 with hopeful- 
ness and confidence. We are sure that there will be a 
speedy return to normal business conditions, because the 
strength and wealth of the country warrant it. 





In this issue will be found the following papers read and 
discussed at the recent general meeting of the A. E. M. A.; 
“Make-Up of a Label,” by Mr. H. D. Mann, of Syracuse, 
N. Y.; “Extracts and the Internal Revenue,” by Mr. A. 
Bastine, President of the Association, and “The Federal 
Food Standards,” by R. O. Brooks. Following President 
Bastine’s paper will be found a communication from Dr. 
Baer, which would have undoubtedly been very well re- 
ceived at the meeting had it arrived in time. 

Other papers read at the meeting will appear in early 


issues. 





THE PERENNIAL QUESTION. 


The first impulse of every man who believes his rights 
to have been invaded by another is to fight. When a 
number of men having a common interest are attacked it 
is but natural that they should pool their interests for 
common protection and retaliation. 

This is just the situation that has been developed by the 
Federal Pure Food and Drug Laws. We say developed, be- 
cause many of our readers have had the laws of their 
respective States to deal with for many years; but as 
practically all are engaged in interstate commerce the 
Federal question dominates the situation. 

Among the newer associations formed for the protection 
of mutual interests is the American Extract Manufacturers’ 
Association, which saw light just about a year ago. 

This Association has been very active, especially in re- 
gard to tle matter of standards, and their position has 
been regarded by some in possibly the wrong light. At 
the recent general meeting one member, so strongly im- 
pressed by the danger of misunderstanding, offered a reso- 
lution committing the Association to a general approval 
of the 
manner in which these laws are being enforced. 


Pure Food Laws, and limiting criticism to the 
In spite 
of this the impression has gone abroad that the Associa- 
tion is opposed to pure food legislation of all kinds, and 
those who heard the addresses delivered by Messrs. Miller 
and Spencer were likely to derive the same impression. 

The main objection is Standards, such as laid down in 
Circular No, 19, and particularly those relating to flavoring 
extracts. These standards were authorized by the Act of 
Congress approved March 3, 1903, established 
December 20, 1904, and March 8, 1906. On June 26, 1906, 
they were submitted in amended form to the Secretary of 
Agriculture and approved by him on that date. 

The question as to whether these standards are legal 
or not is one that may well be left to the courts for deter- 
mination; and every manufacturer should recognize the 
fact that he faces a condition and not a theory. The Gov- 
ernment is proceeding against makers of extracts whose 
products do not conform to these standards and the thing 
to be done, therefore, is to comply with them while seeking 
amendment of standards that unfair. 
Any case of alleged violation of these standards will serve 
as a test which may be carried to the highest courts for 
final adjudication, and the constitutionality of the law and 
of the standards settled. 

With the standards that are 
claimed to be too high—such as lemon extract—the critics 


and were 


those seem to be 


particular reference to 
hold that it is not commercially practicable, in view of the 
fact that a 5% solution of lemon oil in “alcohol of proper 
strength,” viz., 80%, will always become cloudy when 
subjected to the low temperatures that prevail during the 
winter. The same is true in the case of vanilla extract 
Grant- 
would seem to be the part of 


when 12.8 ounces of beans are used to the gallon. 
ing these contentions, it 
wisdom to bring these allegations forcibly to the attention 
of the Department of Agriculture, by shipping to Wash- 
ington, during the next month or so, a number of samples 
of extracts made according to the standards. 

Referring to paragraph No. 4 of the foregoing, we desire 
clearly to outline one of the main points of contention. 
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It is held by various members of the Association, and 
others, that in view of the fact that the Department of 
Agriculture was authorized to make standards of purity 
only, their action in including so-called standards of com- 
position is illegal. In order to learn the attitude of the 
Department we consulted a prominent official, who ex- 
plained that the departmental definition of the word purity 
covered the percentages of composition; so that a lemon 
extract, for, instance, containing only 4% oil lemon is held 
to be impure. 

Prophecies are being very freely issued as to the probable 
action of the courts in construing these contentions; but 
what the manufacturer wants is some helpful suggestions 
for meeting the conditions as they exist. 

The appointment of committees to formulate plans for 
uniform labeling; percentages of alcohol in extracts, etc., 
is a step in the right direction. 


THE DECLINE-CLAUSE CONTRACT. 


If there was ever a condition in any line of business that 
seemed to call more insistently for reform than that which 
is indicated by the above title, one would have to look far 
and wide to find it. 

From very simple and plausible beginnings this practice 
has grown till it has assumed proportions that make it 
almost uncontrollable. True, nothing more than harmo- 
nious co-operation among importers is needed to put an end 
to it, but there seems to be no warrant for believing that 
any thorough concerted actidn will be brought about, save 
through a wholesome recognition of the fact that all must 
stand or fall together. European producers will not extend 
similar protection to American dealers, so the latter are 
gambling at their own risk in extending the strong right 
arm of a parent, so to speak, in relieving the buyer of all 
need to study market and crop conditions. 

In the‘interest of buyers of essential oils, we call atten- 
tion to the situation, for no sensible business man will 
contend that it is reasonable, sensible, equitable or business- 
like to expect a seller to make a contract against his own 
interests! Is it unreasonable to suppose that some of the 
sophistication in oils has been due to an attempt on the 
part of the buyer to drive too hard a bargain? 

Many manufacturers seem to have the idea that there 
are enormous profits in raw materials—that the dealers and 
producers are skilful rogues 





and the poor buyer is justi- 
fied in playing both ends against the middle in clubbing 
We hold 
no special brief for either side, but we fail to see where 
the interests of the manufacturer are permanently ad- 
vanced under the present status of affairs. 

Suppose, for instance, a seller of essential oils makes 
a contract to deliver 1,000 pounds of an oil at $1.60. 
If he covers himself at $1.50 he stands to make 10 cents 
Should the market go down to $1.40, the buyer 
will expect to get the benefit of the decline. Should the 
seller, expecting a decline, wait to cover himself and buy 


down prices, exacting one-sided conditions, etc. 


a pound. 


at $1.30, why should the buyer get the benefit of the deal- 
er’s business acumen, capital, etc.? 

Under all circumstances the buyer has everything on 
his side—a case of “kcads I win; tails you lose.” 














Every unhealthy condition must be remedied sooner or 
later—the sooner the better—and we are giad to see that 
there is some approach to unanimity on the part of the 
concerns whose statements are quoted in these columns. 


THE OPINIONS. 

In response to our inquiries, embodied generally in the 
following questions, the leading essential oil 
houses of New York have authorized us to quote them as 
below. We asked: 

1. What is 


contract? 


some of 


your attitude regarding the decline-clause 
2. What policy do you intend to pursue? 


The answers are given herewith: 


W. J. Busy & Co., Ltp.—“‘We are distinctly unfavorable 
to the practice of giving protection against decline in 
ordinary merchandise. J. M. Busn.” 


ANTOINE CuiIrtis.—“We are in favor of a unanimous 
movement to exclude benefit-of-decline-clause in contracts 
for Messina essences. W. B. Roseson.” 


Doncr & Oxcorr Co.—“We have discontinued protection 
against decline in regard to Messina essences. 
C. BemsTeINn.” 
P. R. Dreyer & Co.—“I am in favor of abandoning the 
decline-clause, and will be glad to join an agreement to 
eliminate this evil, especially 
essences. 


with regard to Messina 


P. R. DrevYER.” 


FRrITZSCHE BrotHEerRs.—“We are in favor of doing away 
with the decline-clause. F. E. WATERMEYER.” 
T. H. Grossmitu.—“I am absolutely opposed to the prac- 
tice, which I consider unbusinesslike and inconsistent. 
T. H. GrossmirTH.” 


Heine & Co.—“This form of contract is unjust because 
it works only one way. It ought to be done away with. 
and we will be glad to join in a general agreement to 
eliminate it. F. E. Toennies.” 


A. Kuipstern & Co.—‘We are against the decline-clause 
contract in Messina essences F. L. WASHBOURNE.” 


J. B. Horner.—“We are not entering any contracts for 
1908 with protection against decline. It is unreasonable 
and unfair. This is one of the abuses that has entered the 
trade through over-keen competition. J. Marutas.” 


INNIs, SpEIDEN & Co.—“A contract containing the de- 
cline-clause we have always considered unjust. Any con- 
certed movement to make contracts invariably without 
protection will have our support. C. C. SPEemDEN.” 


Grorce Lurpers & Co.—“We would be pleased with an 
understanding to refuse to accept decline-clause contracts, 
especially in Messina essences. Recently we adopted the 
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practice of giving a limited protection against decline as an 
intermediate measure, waiting to see what others would do. 
Grorce LUEDERs.” 

Macnus, Masee & Reynarp, Inc.—“Our views relating 
to the question of inserting the clause ‘Protection in case 
of a decline in price,’ as applied to contracts for import 
merchandise, are very decided in the negative. 

“We have for the past two years been gradually elimi- 
nating this clause from our contract and shall continue 
to take this position in the future. The rules and law of 
business are that a contract, to be binding, must be equit- 
able to all parties concerned. There is no equity in such a 
contract. 

“It would be decidedly to the benefit of the buyer, as 
well as the seller, to make short-time contracts for actual 
requirements at a fixed price, thereby eliminating all 
chances of misunderstanding as to the value of the article 
at the day of shipment. 

“The basis of the majority of contracts that are sold at 
the present time has been with the 
‘Protection in case of a decline’ 


clause— 
which has always been 


above-said 





in favor of the buyer. 

“The majority of the European houses have long since 
eliminated this condition and apply it only to some few 
chemicals that are under absolute control, and a few other 
manufactured items where the raw material is controlled 
or contracted for. P. C. Macnus.” 


J. MaNnuHEIMER.—“For many years we have avoided 
making contracts, as far as possible, especially those con- 
taining the debated clause. If we are to speculate in future 
values we want to get the benefit ourselves. 

J. MANHEIMER.” 


to the practice because it is not fair to the seller; and such 
a contract is not legal. We are refusing to make contracts 
of this kind for all oils. I. F. Stone.” 
Rockuin, & VuiEetor— ‘We are absolutely opposed to 
decline-clause contracts on principle. 
Ciayton RocKHILL.” 


Roure-BERTRAND Fits.—“We do not think that decline- 
clause contracts are in line with legitimate business, or in 
the best interest of consumers. We have not and will not 
make such contracts for Messina oils. 

“A general agreement to eliminate this feature would be 
the right step, and we certainly would welcome a confer- 
ence on the subject. Epwin H. Burr.” 


ArtHur A. Stipwet, & Co.—“We are in favor of cut- 
ting out the decline-clause. C. R. Mreenan.” 

Uncerer & Co.—“This practice has been ridiculous from 
the start. Several years’ close association with producers 
has convinced us of the folly. It is impossible for Euro- 
pean producers to protect American dealers, so the latter 
have no warrant for continuing the practice. We would 


be glad to see importers and dealers agree to stop it. 
W. G. UNcERER.” 
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THE FEDERAL FOOD STANDARDS AND OFFICIAL TESTING 
METHODS.* 
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By R. O. Brooks, B. Sc., Consuttinc Foop INSPECTION 


As a consulting food and drug chemist specializing 
in food inspection work and as a former State chemist in 
two rather active inspection States, I have been asked to 
make a few remarks concerning the origin, legality and 
scope of the U. S. official food standards and the of- 
ficial analytical or testing methods called for in the 
Federal Food Law regulations. 

At the very outset let me point out that, contrary to 
the general opinion in trade circles, both of the subjects 
under discussion are quite independent of, antedate and 
very properly are not mentioned in, the so-called Federal 
Food Law of June 30, 1906. The latter merely specifies 
that the Secretaries of the Treasury, Commerce and Labor 
and Agriculture shall make regulations for carrying out 
the intent of the act, ¢. e., to prevent adulteration and 
misbranding; and that part of the work dealing among 
other things with the analysis of samples, decision as to 
adulteration or otherwise and institution of prosecutions 
is naturally entrusted to the Secretary of Agriculture, 
who in turn has delegated his duties to the Board of 
Food and Drug Inspection, the chairman of which is 
our erstwhile “Autocrat of the Breakfast Table,” Dr. 
Wiley, chief of the Bureau of Chemistry of the U. S. 
Dept. of Agriculture. 

Now, as just said, the analysis of samples and decision 
as to purity or otherwise rests with the Food Analysis 
Division of the Bureau of Chemistry of the Department 
of Agriculture, and necessitates among other things stand- 
and uniform methods of analysis for use in all 
branch laboratories (and I will add, in private testing 
laboratories doing work for the food trade, hence the 
name I have chosen for my laboratory), and secondly, 
standards (legally official if possible), by which the 
purity or impurity, normal or abnormal quality can be 
uniformly judged. 

Through the thorough preparation for inspection work 
allowed by the 25 years of repeated killing of food laws 
and through Dr. Wiley’s foresight, both of these re- 
quirements were nearly completely provided, for the work 
of enforcing the Federal Food Law, when at last the same 
became a reality. 

For fifteen years or more, the “Association of Official 
Agricultural Chemists,” comprising all the government 
and State chemists, of which Dr. Wiley is permanent 
secretary and general prime mover, have been holding 
annual conventions and officially adopting, after several 
years’ study, trial and improvement in each instance, 
standard and accurate methods of food analysis. These 
methods have been published from time to time as De- 
partment of Agriculture bulletins, have been used by the 


ard 


* Address before the recent convention of American Extract Manufactur- 
ers’ Association. 
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more advanced State food inspection workers, and of 
course were immediately called for under the regulation 
(No. 4) dealing with methods of analysis issued by the 
three Federal departments in charge of the enforcement 
of the Food and Drugs Act. 

The subject of food standards is of more recent de- 
velopment and from the historical-legal standpoint ante- 
dates and has just as firm a legal basis or legislative au- 
thorization as the Federal Food Law itself, and as such 
standards for judgment of purity are necessary for carry- 
ing out the U. S. Department of Agriculture’s share of 
the work of enforcing the law, the standards as now pub- 
lished in Circular 19 of the Bureau of Chemistry and au- 
thorized by Congress as we will see, were naturally 
adopted. 

There has been more or less talk in various trade and 
even legal circles, to the effect that the standards as 
proclaimed in Circular 19 had no legal standing. Any- 
one familiar with the history, etc., of these standards 
could not make such a statement, as the legislative au- 
thorization for the same comes direct from Congress 
itself. By an act approved June 3, 1902, Congress au- 
thorized the Secretary of Agriculture to establish stand- 
ards of purity for food products and nine months later 
(March 3, 1903) specifically authorized him to consult 
with the food standard committee of the aforementioned 
“Association of Official Chemists” (of which Dr. Wiley 
is a member, and my associate in Pennsylvania, Dr. 
Frear, is Chairman) to establish such standards and de- 
termine what are adulterations therein for the guidance 
of various officials and courts of justice concerned in 
food inspection work. 

After several provisional partial schedules had been 
prepared and hearings held at which the representatives 
of the trade especially concerned might present their 
views, Circular No. 10 of the Secretary of Agriculture's 
office was issued under date of Nov. 20, 1903, wherein 
was proclaimed (citing the above-mentioned authority 
conferred by Congress) certain standards of purity for 
meat and meat products, milk and its products, spices 
and cocoa products, together with their precedent defini- 
tions “as the official standards of these food products 
for the United States of America.” 

By annual appropriations provision was made, by the 
three succeeding Congresses, for extending and making 
as complete as possible this work of standardization and 
during that time the committee was constantly engaged 
in compiling data (having analyses made when neces- 
sary) on the chemical composition of foodstuffs, com- 
pleting and revising standards until at present the schedule 
is in a nearly complete and final form. Numerous but 
usually poorly attended public hearings have been held, 
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provisional schedules sent to interested manufacturers 
and by circulars superseding the original proclamation (No. 
10) the amended and completed standards have been of- 
ficially proclaimed. As to their legal standing then there 
is no question. 

The portion of the standards particularly concerning 
and interesting those assembled here to-day is of course 
that referring to flavoring extracts and constituents of 
the same. The standards for the latter are really plainer 
than those for the former, viz.: the extracts themselves. 
The greatest stumbling block of all (it was evidently an 
oversight) is the neglect to state the strength of alcohol 
that must be used in making, or found in the finished 
product. The term “alcohol of proper strength,” as given 
in the general definition of an extract, is very vague and 
has no definite legal meaning as far as I can see. In 
lemon and orange extracts this point adjusts itself, for 
in order to get 5 per cent. by volume of oil in solution, 
an alcohol of at least a certain strength must be used. 
But in vanilla and almond extracts for instance, the 
strength of alcohol to be used is not even implied, par- 
ticularly as the foot note states that the extracts described 
and standardized, have no connection at all with U. S. 
Pharmacopeeia preparations. This question must and prob- 
ably will be settled by some test case soon. 


(Tc be continued.) 





LIQUID SOAP: AN ECONOMICAL FORMULA.* 


By M. I. Wizperr. 
Apothecary to the German Hospital, Philadelphia, Pa. 


Many of the advantages that would accrue from the use 
of liquid soap, in hospital wards and in public places gen- 
erally, are so self-evident that it will not be necessary for 
me to reiterate them at this time. The detergent properties 
of this form of soap, combined with the general sense of 
safety and cleanliness that must accompany the use of an 
absolutely fresh particle of soap at each using, are per- 
haps the more prominent among these evident reasons why, 
when once introduced, the use of liquid soap is destined to 
displace the cake variety in public lavatories and in prac- 
tically all places where two or more persons are expected 
co use the same soap. 

One of the objections to the more widespread use of 
liquid soap, even at the present time, is the comparatively 
high cost of this form of preparation, largely due to the 
cost of the ethyl alcohol necessary in making the solution. 

Methyl alcohol, while cheaper, offers serious objections 
and its use, in view of the many reported cases of un- 
toward results even from the inhalation or the external 
application of comparatively small quantities, is not per- 
missible. 

Being desirous of securing a liquid preparation with a 
minimum of alcohol, a series of experiments were inaugu- 
rated that resulted in the apparent discovery that a mixture 
of soda and potash soaps is much more soluble in water 
and much more stable, in any given dilution, than either 
one of its constituents. 


* Read at the fifty-fifth annual meeting of the American Pharmaceutical 
Association, held at New York, N. Y., September, 1907. 
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Elaborating on this discovery, we have devised a formula 
that produces a uniformly satisfactory product, and one 
that, made from purified cotton-seed oil, will not cost more 
than fifty cents a gallon, buying in quantities such as an 
ordinary retail druggist would be likely to use. 

The formula now in use is as follows: 


PN NID i hid Sectcndss kes dvacbecusnsdace Gm. 40 
POCO DINNER fo inicecctudeads dudodebiee sted: Gm. 40 
CEA. i nhs in Snidendddidcvediestenmak Ce. 500 
EE vik anactnanke de cieaddolty iudetewede Cc. 250 
Distilled water, a sufficient quantity to make..... Cc. 2500 


In a suitable container, preferably a glass-stoppered bot- 
tle, dissolve the potassium hydrate and the sodium hydrate 
in 250 Cc. of distilled water, add the alcohol, and then add 
the cotton-seed oil in three or four portions, shaking vigor- 
ously after each addition. Continue to agitate the mixture 
occasionally, until saponification has been completed. Then 
add the remaining portion of distilled water and mix. 

The only precautions that are at all necessary is to use 
U. S. P. grade of ingredients, and to be sure that saponifi- 
cation is complete before adding the remaining portions of 
the distilled water. The water used must be absolutely 
free from soluble salt of the alkali earths or the heavy 
metals, and for this reason should be, preferably, freshly 
distilled. 

The resulting preparation not being official, the pharma- 
cist is at liberty to modify the formula to suit his own 
individual taste or the preference of his customers. The 
soap can, of course, be readily made more alkaline and it 
can also be made with an appreciably smaller quantity of 
the alkali. 

For general use as a toilet soap it would, of course, be 
necessary to give it some distinctive odor. This can best 
be accomplished by replacing a portion of the water with 
distilled extract of witch hazel, rose water, or orange- 
flower water, or, by adding the necessary perfume, spirit 
or essential oils to suit the individual taste or need. A 
satisfactory odor, and one that offers a good talking point, 
might be secured by using the mixture of essential oils 
used as the flavoring ingredients of the Alkaline Antiseptic 
of the N. F. or the Liquid Antiseptic of the U. S. P. 

These few suggestions should suffice to indicate that 
there is practically no limitation to the possibility of vary- 
ing the resulting composition or the odor of this soap, 
and the price at which it can be produced, even in small 
quantities, should be an incentive for retail pharmacists to 
develop a demand for a preparation of this kind and to 
supply the resulting wants of his customers himself. 





THE JAMESTOWN AWARDS. 
The awards at the Jamestown Exposition, announced No- 
vember 22d, of interest to our readers, are as follows: 


Gold Medals. 
McCormick & Co. (Baltimore, Md.)—Clover Brand Fla- 
voring Extracts. 
E. McIlheny’s Son (New Iberia, La.)—Extracts. 
Silver Medal. 
The C. F. Sauer Co. (Richmond, Va.)—Flavoring Ex- 
tracts. 
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By Mr. H. D. Mann. 


Mr. PRESIDENT AND GENTLEMEN: We come together here 
We come with difficulties which we 


are in doubt about, matters which are in doubt to us in 


to learn something 


the construction of our labels and in other ways we hope 
As I told the Com- 
mittee, my knowledge on this subject was very limited; my 
outside of the State. I 
have had considerable information given me and consid- 


to come here and find out something. 


business does not extend much 
erable experience on the formation of a label for State 
use and also for shipping into Pennsylvania and Ohio, 
more especially into Pennsylvania, in regard to Federa} 
law and Pennsylvania law. 

I presume most of us are especially interested in the 
Federal law as foremost, because we come from different 
States; but we are also most of us probably here interested 
in New York State law quite largely, as this Association 
is made up, at least most of those present, from New York 
State manufacturers. 

Now for the first point—a label for pure goods. Of 
course the Department at Washington made their stand- 
ards as conforming to the United States Pharmacopceia, 
know in that is 104. I had a 
Wiley (at least signed by Dr. Wiley), 
asking what would be the nature of, and as to how a label 
for extracts that did not conform to 
United States standards. There is a point in that regula- 


and as you vanilla 


letter from Dr 
could be worded, 
tion applying to drugs but not foods in which it states 
that if the article is below the made by the 
United States authorities, that if the variation is so stated 
on the label that it does not become a misbranded product. 


standard 


I asked him if that also applied to vanilla, lemon and pep- 
permint and other extracts of that kind and I had a letter 
saying that it applied also to:vanilla or anything of that 
kind; in other words, vanilla made below 10% in strength 
would require statement that it was presumably three-fifths 
standard strength. 
enforced, but it is a question if they won't be enforced in 
some kind of shape. That question might be interesting 
to you gentlemen, as perhaps you did not know that to 
have vanilla marked pure it must be 10%, and to be 
exactly legal it would have to be so stated on the label. 
Another question which comes up is that after October 
Ist any bottle sent out must be labeled entire by a label 
and contain no sticker. In reading over a recnt decision 
I notice that that has been modified; that we can continue 
to use stickers to the same extent providing nothing is on 
the label which is contrary to law. For instance, in-one 
provision it that peppermint, wintergreen and 
ginger when considered medicines must have alcohol per- 


Of course, the standards have not been 


requires 


centage, while most of you have labels prepared without 
relation to alcohol percentage and perhaps we have been 
using stickers. In that case we may keep on using the 
stickers as long as there is nothing on the label contrary 


* Address before the recent meeting of the A. E. M. A. 


to the sticker. The same is true in other instances right 
along that line. 

Another question that comes up in regard to pure and 
compound extracts—that is the matter of fictitious names. 
\ good many manufacturers put out extracts under differ- 
ent names; Van Duzer and Leggett of New York, and 
Harris of Boston, have two or three different labels. I un- 
derstand that those labels will not go outside of the State, 
although by inquiry at Albany there is no objection at all, 
providing that company registers that name in its own name 
as doing business under that name. With the Federal law 
1 understand that that regulation has no effect at all, as 
the manufacturers’ name must be on package. As I under 
stand it, any label that is gotten up must not contain any 
misleading device. For instance, I 
called Baking 
firm name at that time was the Syracuse Extract Company; 
but the baking powder was made in New York. I was 
advised to change that name. 


was using a product 


which I Syracuse Powder, because my 


I did change it, whether 
it was illegal | do not know, but I changed it because the 
goods did not come from the place named on the label. 
It is like lima beans that must come from Lima, as was 
said yesterday. In the matter of labeling a pure vanilla 
under the name of a special name, like Spearhead Vanilla, 
and all that kind of thing, there is no objection to that, 
providing there is nothing in it contrary to the actual 
make-up of the goods. 

In the matter of New York State regulations we had 
quite a lot of correspondence with the Albany people. 
There is one clause in the matter of compounds or blends; 
the New York State law has*in it one clause that a com- 
pounded article or a blended article must be labeled in 
such a the constituents and character. 
That clause is translated at Albany as meaning that the 
actual ingredients must be named on the label; in the 
case of vanilla, vanillin and cumarin must be named. The 
Federal Law does not include anything of that kind; you 


way as to show 


may simply say compound vanilla. 
Dr Stearns: 

May I interrupt the speaker to ask whether he knows 
of the three cases now pending against members of this 
Association, because the word “Compound” was used? 
Mr. Mann: 

In this connection, if there are any other members who 
have cases pending against them, it seems to me they 
should immediately report those to the Secretary of the 
Association, and he will at once report them to the proper 
Committee for action. I think we can do very much 
better work together than trying to work alone. I think 
we will correct the situation by such action. So far as I 
can see, the cases just referred to are utterly without stand- 
ing, and nothing will be established and nothing can come 
I believe it is simply part of this great system 
I don’t think I 


from it. 
of graft which is a part of this scheme. 














am wrong when I say this system of graft. I believe 
that both of those cases are pending in Connecticut and 
my impression is that the other case came from Connecti- 
cut or Rhode Island. If you could get to the bottom of 
3 would find friend in Con- 
necticut, who is such a strong “pure foodist,” and whose 
efforts are so highly appreciated by the Department of 
Agriculture who are paying him so much. At any rate, he 
I doubt if he is able to establish 


think you our good 


gets an income from it. 
a case or not. So far as personal feelings are concerned, I 
believe he has stated that he would like to see every manu- 
facturer of flavoring extracts behind the bars. So far as 
establishing cases against anybody I do not believe hé can 
do so. In fact, if our able attorneys who have spoken 
here have told us anything no such cases will be estab- 
lished. It is more a question of the hardship of being 
compelled to fight shadows, and that is what we have to 
fight, and it is for this if no other reason that we make 
the strong objection that we do to this pure food matter. 
The question of fighting shadows or technicalities are 
all that we have had so far. 
Syracuse brought under the State law, and just as soon 
as the matter was explained the cases were dismissed. 
There was a small technicality about the matter of 


We have had seven cases in 


terpene called, which the Government did 
not understand at all, but they know more about now. 
Their claim was that lemon extract should be 5 per 


cent. because the Pharmacopceia announced that lemon 


content, so 


“tincture” was 5 per cent.; and when they came to look into 
the matter to get a decision they found they had no ground 

The New York State law made no standards 
It was said in Albany that if the extract con- 
tained 1 per cent. of oil—if it contained nothing but alcohol, 


lemon and water—that it was absolutely pure. 


to stand on. 
whatever. 


We tried to get the law amended at Albany last winter. 
There were seven different amendments put on, but they 
were either voted down or not signed, on the ground that 
the food law stands in too uncertain a position at the 
present time to make any changes. We will wait until 
the Federal law is amended, which it is liable to be, and 
settle down to work to amend the New York State law as 
may seem wise. 

Dr. Eckert: 


A minute ago you said that an article could be labeled 
“compound” or “imitation.” Would it be 
print the formula as well? 

Mr. Mann: 

A substitute for vanilla flavoring would, I think, comply 
with the food law without the formula. 
Dr. Eckert: 

To take that label, would you say vanilla “substitute” or 
“imitation” ? 

Mr. Mann: 
We are against the word “imitation.” We would prefer 


“artificial.” There would be no imitation because there 
was nothing to imitate. 


necessary to 


Dr. Stearns: 


I was about to say that this question of labels is such a 
large one that it would be a good idea to defer the dis- 
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cussion of this question until some of the other features 
of the meeting are concluded. More and more will have 
to leave as the day progresses. After all, we shall never 
get through with this question of labels until we have a 
committee which shall formulate a series of labels which 
will be acceptable to all of us, and which will meet with 
the requirements of all State laws and the Department at - 
Washington. 

Dr. Eckert: 

[ think that that committee should formulate a set of 
labels, copies of which should be printed and sent to every 
member of make no 
final decision until we receive the different reports from 
such members, and where there are differences those differ- 
ences should be submitted again to the whole Association 
by vote; in that way we could get at what the majority 
think best to do. In any case the subject is a large one, 
and we have enjoyed this most interesting discussion. It 
was my suggestion that Mr. Mann come here and talk to 
you on this subject, remembering what he had said at our 
very first meeting; but at the same time, I do not think 
we should take up too much time from the other business 
trying to adopt a universal label because some States 
require the absolute formula now. 


this Association and that we will 


Until we can arrive 
at something that the Association is willing to stand for 
we are practically wasting time in discussing this matter. 
Dr. Stearns: 

I wish to that I do not believe that the States 
have any right or authority to require under the Constitu- 
tion any such label, and that I shall propose in due time, 
with the advice of competent attorneys after they have 
given the subject the consideration which it deserves, that 
those unwarranted things shall not be done, and every 
dollar I possess may go for the defense, which is one of 
our Constitution probably. I don’t think we ought to go 
too far. We have gone far enough in trying to conform to 
the ridiculous requirements of the Legislature in various 
States, and I say this for this reason: when we try to make 
our labels conform precisely to all conditions, they are no 
sooner printed than we find that there is some new require- 
ment made. It is perfectly clear to me, whether intentional 
or otherwise, that the food officials apparently seem to 
think they are in business for the purpose of harassing 
manufacturers of American food products. 


State 


Dr. Eckert: 

I fully agree with Dr. Stearns that this will be the proper 
mode of proceeding in this matter. But the holidays are 
approaching and manufacturers would like to have a clear 
understanding of what they can do, an understanding which 
will partly clear the maze in which we are walking. We 
have in Secretary Wilson at Washington a most delightful 
gentleman, one you can depend upon. I can say without 
any doubt or question, that any one who has conscientiously 
labeled a product which he is making, and it is shown to 
the Secretary himself, not through Dr. Wiley, that the 
authorities will be advised to dismiss the case for the 
reason, as Mr. Claus and Dr. Stearns will bear me out, that 
Secretary Wilson is a thoroughly honest and conscientious 


(Continued on page 183.) 
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By A. J. Bastrne. 


I wish to say a few words in reference to the application 
of the Internal Revenue Laws to the manufacturers of 
extracts. I just want to say these few words in order 
to bring it before the consideration of the different mem- 
bers of our Association to see what they think in regard 
to the matter. 

It has often been remarked to me that the number of 
men selling extracts travelling through the country are 
more numerous than are the salesmen selling all other 
kinds of goods handled by the grocery trade. This I can 
readily believe, for we have the men sent out by the ex- 
tract manufacturers, also the salesmen of the wholesale 
grocers, all doing their best to sell flavoring extracts. This 
makes a pretty strong force concentrated on an article 
which only has a limited consumption; besides all this, 
we have in nearly every town throughout the country men 
and women who put up extracts in their own homes and 
peddle them from house to house, also place them in the 
grocery stores on sale and take their pay from the stores 
in other kinds of groceries. These extracts are usually 
made by inexperienced persons, and are usually of the 
poorest quality, and this branch of the business, if it can 
be called a business, has, in my opinion, had a great deal 
to do with giving the extract manufacturer the reputation 
of making and selling inferior and adulterated goods. 

I desire to make the further statement that before vanil- 
lin and coumarin were put on the market this state of 
affairs did not exist. ' For these various reasons | am a 
strong advocate of placing a tax on the manufacture of 
flavoring extracts and believe that if every manufacturer 
could be taxed a sufficient amount, it would be the greatest 
benefit that could possibly occur for the extract business, 
and would do more than anything else to raise the quality 
of extracts sold, and eliminate all the inferior grade of 
goods on the market. This is a question I would be glad 
to have the members of our Association consider, and 
if they think favorably of it, a plan might be adopted 
to bring about a change in the Internal Revenue Laws 
for the purpose of placing a tax on the manufacture of 
flavoring extracts. 

If any of the gentlemen would like to discuss this ques- 
tion I should be glad to hear any of their views. 


DIscuSSION. 
Mr. Shearer: 

It has been suggested that a tax of $250 be imposed. 
Don’t you think a smaller sum would answer all purposes? 
It seems to me that it would drive many small dealers 
out of business. For instance, a druggist who sold 10 
cents worth of vanilla over the counter would have to pay 
the license, unless he already had one. We are wholesale 
druggists and have a large trade in extracts in Pennsyl- 
vania, Central Ohio, Virginia, North Carolina, etc. Now, 


if all had to pay the tax, that would be of benefit to us, 





as it would stop many country people who make up poor 
stuff and peddle it from house to house. 
Mr. Werner: 

I think by making a better product and having our name 
on it, would be better than a tax. 
Mr. Muchmore: 

Mr. President—In regard to this question of taxes for 
the Extract Manufacturers it seems to me that it should 
be given very careful consideration, because in trying to 
overcome one evil we should be careful not to get into 
greater evils than this we are fighting at this present time. 
As some one has said, when the Internal Revenue Depart- 
ment find that extract manufacturers are liable to taxes, 
is it not probable that a State, City, etc., tax will also be 
levied on us at some time? In that way we would lose 
more than we can by the competition in trade by these 
people going round. 

Dr. Stearns: 

Mr. President, Gentlemen—The imposition of a revenue 
tax upon the Extract Manufacturers would require an act 
of Congress. It could not be done by any rules of any 
department, as you probably very well know. I think 
there are many points to be said in favor of that proposi- 
tion. I believe with Mr. Bastine that it would be a good 
thing. I believe, however, that it is something for our fur- 
ther consideration, and that that statement requires no ar- 
gument. I think that we have on our hands at the present 
time all that we could be expected to handle, but I am 
equally confident that the day is near at hand when our 
troubles with the Pure Food Laws, both national and state, 


will be over. If such representative associations as the 
American Extract Manufacturers’ Association would do 


half what this body of 147 manufacturers of flavoring 
extracts have done in the last year, I promise you that not 
another year would roll by in which we would have to 
confront any national or state, that 
would be to our disadvantage or against those principles 
of republican government for which we all stand. I think 
that it will be necessary for us, when we have disposed of 
these matters, and I think it will be very wise for us to 
continue to meet and to take up such questions as this 
question as to revenue tax, and I am positive that out of 
it will come good which will redound to the credit of 
every member of this Association. I would ask the secre- 
tary to read Treasury Decision No. 1251, which has been 
recently promulgated, and which covers the question of 
the imposition of taxes at St. Louis, which took place last 
summer, a copy of which was sent you at the time. I 
may add that you have one member in St. Louis of this 
Association who was called upon to pay the tax. He 
immediately communicated with the Executive Committee, 
and was advised by them to refuse to pay the tax regard- 
less of consequences, which he did. He then proceeded 


conditions, either 








with a committee of this Association to Washington, and, 
acting as the Association, we protested against the payment 
of this tax. The amount assessed was $450 or $475. Every 
concern in St. Louis, every other concern, and there are 
four or five other extract manufacturers there who are not 
members of this Association, paid sums ranging from $500 
to $1,200, and no better example of association work can 
be shown than the fact that our member was protected, 
while those who remain outside of the Association were 
unable to get relief. They have never yet and never will 
recover the money which they were illegally and improp- 
The secretary will read this somewhat 
lengthy decision. This will give you an idea of what we 
have to face now, and I commend it to your careful atten- 
tion as likely to be of interest and benefit to you all. 


erly assessed. 


Secretary: 
Read as follows: 
(T. D. 1251.) 
ALcoHOLIC MEpICINAL COMPOUNDS. 


Special tax required for manufacture and sale of alco- 
holic medicinal compounds which are not so medicated as 
to be unfit for use as a beverage and for the manufacture 
and sale of medicinal cordials, flavoring extracts, essences, 
and soda-water sirups which contain alcohol in excess of 
the quantity necessary to preserve the ingredients, extract 
the properties, or cut the oils and hold them in solution. 


TREASURY DEPARTMENT, 
OFFICE OF COMMISSIONER OF INTERNAL REVENUE, 
WaAsHINGTON, D. C., October 12, 1907. 
Sir: 

This office is in receipt of your letter of the 13th ultimo, 
relative to the manufacture and sale in your division, the 
territory of which is almost wholly within the scope of 
local prohibition laws, of alleged medicinal alcoholic com- 
pounds, many of which on analysis by this office have been 
found to be suitable for use as a beverage. 

In reply, you are informed that this office has for months 
had under investigation and careful consideration the 
question of the liability for special taxes of the manufac- 
turers of and dealers in alcoholic medicinal compounds, 
malt extracts, flavoring extracts, essence, and soda-water 
sirups which, by reason of the nature or amount of drugs, 
or the unnecessary and excessive amount of spirits used 
in their manufacture, may be used as a beverage, and 
without immediate effect other than would follow the con- 
sumption of spirits, wine, or fermented liquor. 

A purely legal rectifier or compounder is defined in the 
third sub-division of Section 3244, Revised Statutes, as— 

Every person who without rectifying, purifying, or re- 
fining distilled spirits, shall, by mixing such spirits, wine, 
or other liquor with any materials, manufacture any 
spurious, imitation, or compound liquors, for sale, under 
the name of whiskey, brandy, gin, rum, wine, spirits, cor- 
dials, or wine bitters, or any other name. 

It is evident that the decision regarding the taxability 
of those engaged in the manufacture and sale of essences, 
extracts, sirups, etc., must rest largely upon the meaning 
of the word “liquor.” The word “liquor” is generally 
defined in law to mean any liquid or fluid substance, as 
water, milk, blood, sap, juice, and the like; under the 
internal revenue law, an alcoholic or spirituous fluid, either 
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distilled or fermented. As the term is used in the internal 
revenue sections relating to rectification and sale, no other 
meaning has ever been attached to it than a beverage with 
alcoholic content. It is difficult to see how any other 
meaning can be attached to it, and it is probable that no 
court would sanction any other. This proposition seems 
axiomatic. 

That Section 3244, Revised Statutes, refers to the mak- 
ing of alcoholic beverages is further shown by the names 
used to indicate the product of the compounder, namely, 
whiskey, brandy, gin, rum, wine, spirits, cordials, or wine 
bitters. The rulings of this office from the very beginning 
have indicated the same idea; and the Federal courts, in 
construing these sections, have used the terms “beverages,” 
“alcoholic drinks,” “intoxicating liquors.” 

It has never been considered that the use of alcohol in 
making ink, varnish, perfumery, etc., constituted rectifica- 
tion, for the product of such compounding is not a bever- 
On no other ground can the manufac- 
turers of these and other similar articles be exempt from 
the payment of the rectifier’s tax. 

It seems too plain for argument that Congress did not 
intend to manufacture of such articles consid- 
ered rectification. In fact, the recent enactment of the de- 
natured-alcohol law showed an intent to have such and 
many other articles manufactured without the payment 
of tax to the Government. 

Medicinal articles are manufactured without the pay- 
ment of a rectifier’s tax under the authority of a special 
statute; but the office has ruled that this statutory exemp- 
tion applies only to bona fide medicines—those spirituous 
or fermented alcoholic preparations so charged with medi- 
cinal agents as to render the compound non-potable. This 
late ruling classes all compounds containing distilled 
spirits and not sufficiently medicated to take them out of 
the list of beverages as rectified spirits, because they can 
be used as alcoholic drinks the same as the ordinary spirit 
without any medicinal effect other than that 
produced by the alcoholic content. 

It would appear, that the same principle 
should be applied in considering the taxability of essences, 
extracts, and soft-drink sirups in their manufacture and 
sale, namely, if the alcoholic content of the compound is 
no more than that necessary to cut the oil or extract the 
desired active principle or principles from the added in- 
gredient or ingredients and to hold them in solution, 
thereby rendering the product unfit for use as a beverage; 
or, in the case of flavoring sirups or fruit juices, if the 
alcoholic content is no more than sufficient to act as a 
preservative of the other ingredients, then the manufac- 
ture of such articles is not rectification, nor does their 
sale require the payment of special tax. Conversely, if 
the compound is such that it can readily be used as an 
alcoholic beverage for the sake of its alcoholic content, 
then it must be classed as a compound liquor within the 
meaning of the law relating to rectification and com- 
pounding, and the sale of such compound liquor will re- 
quire the payment of special tax. 

This view of the law removes from consideration the 
question of actual intent. The manufacture and sale of 
a compound liquor are the things taxed, and if any ques- 
tion of intent arises it is only the legal intent. If a prepa- 


age or a liquor. 


have the 


beverage, 


therefore, 
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ration, for instance, is put out as a medicinal article, but 
is sO prepared that the medicinal content is not sufficient 
to unfit it for use as the ordinary distilled or fermented 
alcoholic liquor is used, then, under the law of rectifica- 
tion and compounding, the intent must have been to pro- 
duce a compound liquor, since that is the thing knowingly, 
really and actually produced. The one who sells such 
liquor, whether with intent to sell as a retail liquor dealer 
or not, becomes liable to the tax. The same reasoning 
must apply to the manufacture and sale of essences, ex- 
tracts, sirups, and similar products for the manufactures 
of which spirits, wines, or other liquors are used. 

It is true that some Federal courts have considered the 
questions of intent and of labeling as bearing upon the 
taxability of the manufacture and sale of the compounds 
here under discussion. But after a careful study of the 
law, the court decisions, and previous office rulings, this 
office is compelled to follow those decisions which take 
the opposite view. United States v. Stafford, 20 Fed. Rep., 
720; 17 Encyclopedia of Law, 205; 36 Internal Revenue 
Record, 129; T. D. 19333. This construction of the law 
is fully justified also from an administrative point of view, 
for any other would either open the way to enormous 
frauds on the revenue, as experience has shown, or to the 
taxation of manufactures, which it was the evident intent 
of Congress not to tax. 

The same general rule will apply to soft drink flavors 
where wines or distilled spirits are used for their own 
flavors mixed with simple sirups. If in the preparation 
of such flavors as claret or champagne phosphates only 
enough spirits is added to the sirup so that when diluted 
for use as a beverage there will be found but an inappre- 
ciable percentage of spirits, such a percentage as is usu- 
ally disregarded when considering the taxability of a light 
fermented liquor, then no tax will be assessed for their 
manufacture or sale. The sirup thus prepared is not in 
itself an alcoholic beverage, and when diluted so as to 
contain less than one-half of one per cent. of spirits, it 
can hardly be regarded as such beverage. 

Summing up, therefore, this office holds that special tax 
is required for the manufacture and sale of alleged medi- 
cinal alcoholic compounds, or for the sale of malt extracts 
manufactured from fermented liquors. the drugs used in 
the manufacture of which are not sufficient in amount or 
character to render the product unfit for use as a beverage; 
or, in the case of cordials, extracts, and essences, in which 
the amount of alcohol is greater than is necessary to pre- 
serve the ingredients, or to extract the properties or cut the 
oils, and hold same in solution. 

Manufacturers of alcoholic medicinal compounds, malt 
extracts, flavoring extracts, essences, and soda-water sirups 
who wish to avoid liability for special taxes must satisfy 
themselves that their products are within the limits herein 
defined, and those who put out alcoholic compounds of 
doubtful medicinal value, or containing a questionable ex- 
cess of alcohol, must do so at the risk of being required 
to pay special taxes for the manufacture and sale of same. 

Respectfully, 
Joun G. Capers, 
Commissioner. 
Mr. J. O. Bender, Internal Revenue Agent, New Orleans, 
La. 
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Mr. Muchmore: 

I would like to make a motion that a committee be 
named by the Chair, to determine the necessary propor- 
tion of alcohol in the various flavoring extracts, such com- 
mittee to report as soon as possible. Carried. 

Dr. Eckert: 

Would it not be well to extend the scope of this com- 
mittee to have these gentlemen agree with the Commis- 
sion when this determination is made, so that there would 
be a clear understanding what the requirements are? I 
think it would be a good thing when this has been agreed 
upon to submit it to the authorities at Washington by 
this same committee so as to enable them to certify our 
stand in this matter. 





BLAKE-BAER CHEMICAL 
212 S. SEVENTH STREET, 


co. 


Sr. Louis, Nov. 12, 1907. 
Members of American Extract Manufacturers’ Association, 
New York, N. Y.: 

GENTLEMEN—I sincerely hoped to be able to be present 
in person and mention a few facts relative to the recent 
decision by the Treasury Department of the United States, 
regarding the Liability of Extract Manufacturers to Special 
Tax; as conditions will prevent my coming to New York, 
I will ask my colleague, Dr. Stearns, to read a few words 
to you I am sending on this subject. 

The sum and substance of the decision is covered con- 
cisely by the following paragraph: 

“Special tax is not required for the manufacture and 
sale of Flavoring Extracts, Essences and Soda Water 
Syrups, which do not contain alcohol in excess of the 
quantity necessary to preserve the ingredients, extract the 
properties, or cut the oils and hold them in solution.” 

The decision in itself would be a very fair one—for no 
extract manufacturer desires to use more alcohol than is 
absolutely necessary for the preservation, extraction or 
solution of the active flavoring principles or ingredients— 
if the Department had included in this decision that every 
extract manufacturer who did unknowingly use more alco- 
hol than was necessary, would not be liable to a special 
tax until they were so notified, or have the different extract 
manufacturers submit a table of solubilities, so that having 
been approved by the United States Chemist, said table 
would be a guide to extract mantfacturers. 

The Commissioner of Internal Revenue, however, does 
not allow of any such safeguard to the extract manufac- 
turers, but specifically states that the manufacturers of 
flavoring extracts, essences and soda water syrups, who 
wish to avoid liability for special tax, must satisfy them- 
selves that their products are within the limits herein de- 
fined, and those who use a questionable excess of alcohol, 
must do so at the risk of being required to pay a special 
tax for the manufacture and sale of same. 

Thus, you see, the decision as it now stands puts the 
burden of proof on the extract manufacturer, especially 
if any revenue district contains special agents who mistake 
their authority and the nature of their position, by inter- 
preting their work to be one of persecution, rather than 
one of prosecution, and one of informing the honest tax- 
payer and citizen of his duties 











The three principal points in this decision, however, for 
the extract manufacturer, are: 

First.—What constitutes enough alcohol to preserve the 
ingredients ? 

Seconn—What constitutes enough alcohol to extract the 
flavoring properties? And, 

Tuirp.—What constitutes enough alcohol to cut the oil 
and hold it in solution? 

To begin with the reverse order: “What constitutes 
enough alcohol to cut the oil and hold it in solution?” 

First.—The solubility of most of the essential oils in 
95 per cent. alcohol, in 90 and 80 and 60 per cent. alcohol, 
and the various per cents of alcohol, have been thoroughly 
worked out. But, in the manufacture of extracts, we do 
not often use one or two of these oils, but in many cases 
as many as six and seven oils are used in the composition 
of a particular extract. 

I might go into the eight or ten of these oils and their 
solubility more in detail; but one of you may just be called 
up to pay a tax for using alcohol in the solution of one of 
the oils that I might fail to mention; I therefore suggest 
that the following method be used by the extract manu- 
facturers in determining how much alcohol they must need 
for the proper solution of these oils: 

Take four (4) ounces of oil or oil mixture, cut in a 
half-gallon or a gallon of one hundred ninety (190) proof 
or 95 per cent. spirit and allow same to stand for twenty- 
four hours; the reason for that is, you may take any oil 
that has been previously cut in alcohol and apparently com- 
pletely dissolved, and place same under the microscope, and 
you will find globules of oil floating around in the alcohol. 
In twenty-four hours the solution will have been effected. 
I would then take this half-gallon or gallon of alcohol, 
and add gradually a few ounces of water at a time, and 
when it produces a permanent slight cloudiness, stop; 
estimate the amount of water and alcohol used in the 
solution thereof, and use that as the alcoholic strength 
necessary for the solution of the oil or oil mixture; these 
tests, however, must be carried on at a winter tempera- 
ture (that is the lowest winter temperature) to which 
these extracts would be subject in shipping to trade all over 
the United States. 

You can thus see for yourself what a wide range of 
different per cents of alcohol would be necessary, if the 
law should hold that only enough alcohol should be used 
as to hold the oil or oil mixtures in solution, and that 
temperature should be taken to be at the working tem- 
perature of the chemical laboratory at Washington. 

It is, therefore, essential and necessary that this par- 
ticular point of solubility at different temperatures be 
brought to the attention of the Revenue Department at 
Washington. The solvent power of alcohol, for instance, 
is nearly double at 70° F. than at 50° F. 

Regarding the second clause: ‘The quantity necessary to 
extract the flavoring properties of roots, herbs or any 
other ingredients which may enter into the manufacture of 
flavoring extracts, would make this a very far-reaching 
clause and each manufacturer would have to work out his 
own standards. Take the question of Jamaica Ginger 
alone. The fluid extract of ginger U. S. P. is an extraction 
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with 95 per cent. alcohol, which must contain in 1,000 c. c¢. 
of the finished extract, the active principle of 1,000 grams 
of the drug; and another percolation of Jamaica Ginger 
might be made which would contain all the active prin- 
ciples which could be extracted in 50 per cent. alcohol; 
for flavoring purposes, this is the usual strength employed; 
the point that I wish to make is this, that in any perco- 
lation, if properly done, the alcohol and water would ex- 
tract all that it could extract at that proof and temperature. 
But I need only call your attention to the fact that all of us 
try to extract our roots and herbs at a temperature about 
70° F., and this extract when shipped must be able to keep 
clear and hold in solution these self-same flavoring prin- 
ciples when exposed to 30° F. Now, in the case of 
Jamaica Ginger, the solvent power of alcohol at 70° is 50 
per cent. greater than at 60°. 

Now, all manufacturers must have sufficient alcohol in 
their extract to discount this reduction of temperature dur- 
ing the cold season and he must also not use more alcohol 
than is necessary for extracting the properties and hold 
them in solution. In extraction of herbs, then, after you 
have made the extract under. your ordinary conditions, 
allow it to stand at the winter temperature, so as to be sure 
the proof at which the extraction had taken place is suffi- 
cient to hold it in solution. 

Regarding the first clause—that is, regarding preserving 
the ingredients when applied to syrups—I think that the 
10 or 12% per cent. spirits usually employed would be con- 
sidered the maximum that could be used in said manu- 
facture. 

From what I have said you can see just what complica- 
tions can arise from this decision, and I think that the 
American Extract Manufacturers’ Association should ap- 
point a Committee to enlighten the Commissioner of In- 
ternal Revenue regarding these matters, and before any 
trouble comes to the extract manufacturers that the de- 
cision be altered to cover the different formulas of each 
extract manufactured, and provide against any tempera- 
ture changes to which extracts are always subject in trans- 
portation. 

I sincerely hope that this matter will be thoroughly dis- 
cussed by the members of the American Extract Manu- 
facturers’ Association in this session. 

SaMUEL H. BAER. 





On November rst, Judge Newburger, sitting in Part V, 
Special Term, New York Supreme Court, rendered a de- 
cision in the trade-mark case of Andrew Jergens & Co. vs. 
John H. Woodbury and Woodbury-McGrath Co. Suit had 
been brought to compel the defendants to stop using the 
name “Woodbury” in connection with toilet soap, toilet 
preparations, etc. 

In June, 1901, John H. Woodbury and the John H. 
Woodbury Dermatological Institute sold to Jergens & Co. 
their trade-mark privileges for the sum of $212,500. In 
November, 1906, Woodbury placed “Woodbury’s New Skin 
Soap” on the market, and hence the suit. 

Judgment was given for the plaintiff. 
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By E. J. Kessurr. 


VANILLA BEANS. 


The bean-producing plant is a climbing parasite, the 
Vanilla planifolia of Andrews, according to the United 
States Pharmacopceia; but the bean of commerce is derived 
from various species of the genus Vanilla, according to 
It is a native of Mexico, the 
West Indies, South America, the Bourbon Isles, chiefly the 
Comores group, Reunion, Seychelle, Mauritius, and Mada- 
gascar, and is cultivated in the East Indies. That found 
on the market is of various kinds as to name and quality. 
We have the Mexican, Bourbon, imitation Mexican, Tahiti, 
Guatemala, Vanillon or Wild Vanilla, the last named dif- 
fering most from 


our pharmaceutical writers. 


flavor, etc. In 
quality we find quoted ordinary; fair; good; prime; extra; 
split; cuts; 


others in appearance, 
broken lots of mixed lengths; and powdered 
with 50 per cent. of sugar. 

Thus we have various grades, from which no one can 
fail to find his liking, either in price or quality. The 
Mexican grades are, without exception, the best and most 
desirable known to the trade. Next in order come the 
Bourbons, South Americans, etc. The marked character- 
istics of the Vanillon or Wild Bean is the large percentage 
of coloring matter and strong, pungent flavoring principles 
contained. The Vanillons and the Tahitis at best are not 
to be recommended, as they have little in them to commend 
on account of the large percentage of mucilaginous and 
gummy matter contained, which is objectionable. The ques- 
tion of length as to value appears now to be ignored by 
some of the larger buyers, on the principle that the mere 
length of the bean has no more to do with its flavor or 
flavoring qualities than the length or breadth of a man 
decides his mental or moral qualities; but as station, cul- 
ture and education all play their part in the formation of 
character, so climate cultivation establish the 
quality of the fruit under consideration. 


soil, and 
In purchasing vanilla beans it is almost a necessity to 
take them on trust as to quality, although one is usually 
expected to pay for them in cash. A thoroughly competent 
judge of vanilla beans is rarely found in the person of the 
extract manufacturer; therefore, in buying vanilla beans 
one should try to deal with the most reliable concern of 
whom he has knowledge. To be candid, and speaking as 
a manufacturer, we need more knowledge on the relative 
All we are now sure of in 
purchasing are the price and the length of the beans. 
The maximum result from any vanilla cannot be ob- 
tained unless the bean is at least one year old, and if the 
manufacturer would carry his beans that length of time 
before using them, he would fully make up the loss of 
interest by the strength and quality of the extract. 


value of this valuable fruit. 





EXHAUSTION OF THE VANILLA BEAN. 

The formula to be followed or the particular process to 
be adopted does not appear to be of such importance as 
that the complete exhaustion of the bean be secured, the 
work be well done, whether by percolation, maceration, 
digestion or a combination of the three. The vanilla bean 
is ranked among the most difficult substances from which 
to extract its virtues, especially by percolation alone. The 
proper menstruum, of course, will be the one that intelli- 
gent experiment has demonstrated the most perfect to 
exhaust and preserve the important principles. Vanilla 
extract differs from most of the other important extracts 
in its source, being made direct from the aromatic sub- 
stance in its crude or natural condition; also in that it 
does not depend on a volatile oil for its virtue. This fact, 
with experience, has conclusively proven that 
“time” is a valuable factor in the complete ripening of this 
popular extract. One may demonstrate this by comparing 
a recent product with one made under similar conditions a 
year old. This theory is accepted among the manufacturing 
perfumers as a stubborn condition as to the extract of 
musk, etc. 


together 


Repucine BEAns. 
Sons Co. 
This machine cuts 
the beans and does not crush them, thereby not heating 
the beans, which is a great advantage. An Enterprise meat 
cutter (hand or belted power) may be used with a very 
fine perforated disk, with knife cutter on outside of disk. 
2. Cut into small pieces and place in a mustard pounder 
with clean, sharp sand or glass; this operation is the “mor- 
tar and pestle,” 


1. Pass through, preferably, a John E. Smith’: 
(Buffalo, N. Y.) vanilla bean chopper. 


operated mechanically. ‘ 
MENSTRUUM. 

The United States Pharmacopeeia directs a menstruum 
composed of two parts alcohol and one part water by 
This is considered by many as being too strong 
in alcohol, and is substituted by the use of diluted, or 50 
per cent. each. 


weight. 


Again, the use of glycerine has many sup- 
porters, while others, including such eminent authorities 
as Dr. C. P. Nicholls (“Monograph on Flavoring Extracts,” 
by Harrop), writes as follows: “A mixture of cologne 
spirits, water and glycerine has been tried, but I have not 
found the addition of glycerine an improvement.” The 
proper menstruum to be selected will be governed by the 
character of the beans you are to operate upon; as a gen- 
eral rule the 50 per cent. menstruum will give excellent 
results with the Mexican and all other grades not contain- 
ing an excess of mucilaginous principle, while with the 
latter grade of goods a menstruum composed of three parts 
alcohol and two parts water will in most cases be found 
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the most desirable for separating the objectionable mucil- 
aginous principle from the solution, for unless this precau- 
tion is taken you will have a mass that will be very diffi- 
cult to clarify. When in receipt of a new shipment of 
beans it is advisable to experiment in a small way with 
different strengths of menstruum and select the one in 
which the suspended matter has been thrown out of solu- 
tion, thus facilitating the clarifying operations. Asa general 
rule the finished product will stand diluting with any 
quantity of water desired. 
Another method of separation is as follows: 


Beans ground fine............... 10 pounds. 
We GIN is ik cdo vince: 6 gallons. * 
eS eer ee 6 gallons. 


Add two gallons of boiling water to the beans in a well- 
covered receptacle, macerate for twenty-four hours, next 
add another gallon of water (boiling), separate in a close 
mesh bag, and wash out with three more gallons of boiling 
water. After cooling, add to the water solution six gal- 
lons of spirits, agitate and allow the precipitation to pro- 
ceed, and when complete decant the clear solution, filter the 
remaining and add the total as a portion of the menstruum. 

The manufacture of extract of vanilla by percolation 
only is not as practicable as mechanical maceration, or a 
combination of both. The reason for this lies in the fact 
that it is quite impossible to pack a percolator in such a 
manner that the resistance throughout the entire mass is 
equal, and as liquids will follow the path of least resistance 
it is but fair to presume that the operation does not guar- 
antee any degree of accuracy as to the thorough exhaustion 
of the mass. Percolation can only be recommended in 
cases where the beans have been previously subjected to 
mechanical maceration. 

Prepare a sound alcohol barrel (free from glue), with 
an air-tight hand hole plate (tinned) with a diameter of 
at least eight inches. Next dissolve the sugar with the 
water in the barrel, add the alcohol, agitate and add the 
beans; place cover on the hand hole plate, ascertaining 
that it is absolutely air tight; macerate at least three 
months, the longer the better, with frequent agitations, by 
either hand or mechanical power. At the end of the 
macerating period, allow the barrel to remain undisturbed 
for several days, and the finished product can be syphoned 
off ready for immediate use, the remaining mass be placed 
in a powerful screw press, and the liquid separated, or 
can be placed in a percolator or separating funnel, and 
the remaining solution displaced with either dilute spirits 
or water, the resultant liquid filtered and added to the 
Original product. Should the operator entertain any ideas 
in favor of percolation, after separating, the clear liquid 
from the magna, or beans, can be percolated with the 
separated liquid, or a portion of the original menstruum 
can be retained for that purpose. ‘The finished product 
should in all cases be carefully measured and the shrinkage 
made good, either by direct addition or through the perco- 
lator, as it is well known that when water and alcohol 
are mixed an immediate perceptible shrinkage occurs. The 
capacity of each barrel should never exceed twenty-five 
gallons —The Spice Mill. 


MAKE-UP OF THE LABEL. 
(Continued from page 177.) 

man. He said, “Go ahead and label your products. Label 
them as you see fit and we trust to find you in line; and 
if not, we will help you to get in line.” I don’t believe 
there will any danger if you go right ahead and label 
your products as nearly as you can define the law. There 
is going to be some quibbling in some States; we have it 
in our own State, and had it bitter. It was a matter of 
graft purely in Pennsylvania, complete robbery, but it is 
cleared off now. 

Mr. Mann: 

A committee as you suggest while most desirable would 
not be very effective. 
Dr. Stearns: 

It seems to me that Dr. Eckert has expressed the idea 
when Secretary Wilson says that we are to label our 
products as nearly as we can, and having done so we have 
conformed with the law, and for the time being that is all 
we can do. That is the reason we were very anxious to 
hear from Mr. Mann. I think he has covered the subject 
very fully. Dr. Eckert’s remarks have also brought in 
various different questions of interest. But there are still a 
number of matters to be disposed of and that are to come 
up before this meeting. For that reason I think it would be 
well for some one to make a motion for the appointment 
of such a commission. I would like to have Mr. Mann 
make that motion and have him made chairman of that 
committee. 

Dr. Eckert: 

This matter of Label Committee has been discussed for 
some time, and it strikes me as being a good plan to have 
a Label Committee of which members could consult and 
send in proposed labels, and after passing on one send it 
out to members of the Association and let them know 
what form had been proposed for certain States; then the 
members of the Association would know just what was 
being done. 

Mr. Mann: 

Unless there are some other questions, I make a motion 
that a committee be named to take up just that line of 
work. Carried. 





COLD CREAM. 


The following formula, which differs somewhat from 
the usual run of cold cream recipes, will be found to give 
a perfectly white and elegant preparation which keeps its 
color almost indefinitely : 


PE eos Oeicdcikdtwcerenewees 80 grains 
SOMOS chveccuns keds conenns 2% ounces 
WOE IIR S cdr catavudnwexaan 2%4 ounces 
PUM: oka As. «was danmaceme cuales Y% ounce 
Liquid paraffin ................ 10 fl. ounces 
OUD C8 Rite cicccs Sodccseces 20 minims 
Concrete oil of orris........... 10 grains 
WGN aus occ daxncdcdsdvccces. 2 ee 


Melt the waxes together, keeping the temperature as low 
as possible, add the oil, stir, add the borax dissolved in 
the water, stir vigorously, and when nearly set add the 
perfumes and stir till cold—British and Colonial Druggist. 
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NEW INCORPORATIONS. 

Tue Vautey City MANuracturiInG CoMPANyY has been 
incorporated at Lansing, Mich., with a capitalization of 
$1,000, of which half has been paid in. The purpose is to 
manufacture and sell extracts, perfumes, soaps and other 
articles. Those interested are William P. Riley, E. B. 
Christian and B. M. Palmer. 


Articles of incorporation have been filed by THE VALLEY 
City PHarmacaL Co., Grand Rapids, Mich., with a capi- 
tal of $10,000, their purpose of manufacturing pharmaceu- 
tical preparations, physicians’ supplies, flavoring extracts, 
perfumes, etc. Stockholders are Wm. P. Riley, Glenn H. 
Downes and Wm. J. Piepenbrink. 


Nathan Kopf, of Brooklyn, N. Y., appears among the 
directors of the IMPERIAL PerFUMERY Works, of Brooklyn, 
just incorporated with a capital of $15,000. 


THe Cops Soap Co., having for its purpose the estab- 
lishment of soap factories, etc., has been incorporated with 
a capital stock of $25,000. Its headquarters are at Eureka 
Springs, and B. H. Blocksom is its president. Three thou- 
sand seven hundred and fifty dollars of the stock has been 
subscribed 


THE Jostin, Scumupt Co., Cincinnati, O., has been incor- 
porated with a capital of $400,000 by Joseph Weiss, Henry 
Brinckman, George H. A. Joslin and 
David $ The corporation is the conversion of the 
partnership business now conducted under the same name. 


Feltman, Charles 


Oliver. 


The company deals in soap and kindred products, and has 
a large plant at St. Bernard. The present partners are 
O. F. Joslin and H. B. Schmidt. The stock is to be divided 
by $300,000 in common and $100,000 preferred stock. 


Tue Geysertte Soap Company, of Denver, capitalized at 
$1,060,000, has been reorganized and Mayor D. N. Heizer, 
of Colorado Springs, has been elected vice-president, and 
Henry Sachs of this place treasurer. C. F. Rickey has 
also purchased a large block of stock in conjunction with 
the other two mentioned and the company is now controlled 
The 
president of the company is Mr. Joslin, of the Joslin Dry 


entirely by Denver and Colorado Springs capitalists. 


statement 
made to-night the company will enlarge the output of the 
plant in Denver. 


Goods Company of Denver. According to a 


Tue G. W. 
thage, N. Y., has been incorporated to manufacture cough 
drops, toothache balm, breath perfume and kindred prepa- 
rations. The directors are G. W. Schmid, Bessie Schmid 
and Christian N. Schmid. G. W. Schmid is the president 
and Bessie Schmid the secretary. 


ScuoMiIp MANUFACTURING ComMPANy, Car- 
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Mr. Carl Bomeisler, 420-424 East One Hundred and 
Sixth Street, New York, returned on the 26th of November 
from the other side, with a large assortment of novelties 
in cut-glass bottles and fancy boxes for perfumers. He 
expects to have his entire line ready for the trade right 
after New Year’s. 

The American Talc Co., Boston, Mass., have sent us a 
4-page folder devoted to tale and talcum powder, and 
describing the product of their mines in North Carolina 
and Georgia. 

To secure a bond issue of $750,000, the B. T. Babbitt 
Company has mortgaged its new plant in North Bergen 
Township, N. J., for that amount to the Central Trust 
Company. The lands of the Babbitt Company are on the 
westerly side of the New York, Susquehanna & Western 
Railroad, at a place formerly called Granton and now 
known as “Babbitt.” The property covers eighty-seven 
acres of land, with one of the largest soap manufacturing 
plants in the country. 





A fire, caused by defective wiring, destroyed the plant of 
the Akron Extract and Chemical Company, Akron, O. 
Hundreds of gallons of perfume and chemicals were lost. 
The damage exceeds $25,000. 


The French Government has given out the text of the 
Franco-Canadian treaty, which, when ratified by the re- 
spective Parliaments, will replace the treaty of 1893 and 
will operate for ten years. 

Canada gives an intermediate tariff on perfumery, soap, 
pomade, etc. 

The signatories reciprocally agree to extend the most 
favored nation administrative treatment in connection with 
all commerce between the two countries. 





Earl W. Cox has begun the manufacture of soap at No. 
242 Linden Street, Fond du Lac, Wis. ‘The soap is a 
neutral product designed for laundry purposes and for 


scrubbing all rough work. It is sold by the gallon. 





Tue Racine Qurxorpe Company, which for the last 
several years has been conducted by Louis Schneider, has 
been sold to the W. J. Kramer Oil Company of Milwaukee, 
Wis., and the manufacture of the company’s products will 
hereafter be carried on in that city. 

Towards the close of the drug auctions at the Commer- 
cial Sale Rooms, Mincing Lane, on Thursday, Mr. Devitt, 
of Messrs. Lewis and Peat, referred in gracious terms to 
the retirement of Mr. F. Harwood Lescher (Evans Sons, 
Lescher and Webb, Limited) at the close of the year. He 
thought that they ought not to let such an occasion pass 
without an expression of the sentiment of the “Lane,” 
towards that gentleman, who had announced that he was 
going to retire from the drug trade, although others might 
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think it was the drug trade that was going to retire from 
them. Mr. Lescher had earned the leisure he was about 
to enjoy, and he was sure they all hoped that he would 
have long life, happiness and good health. 

Mr. Lescher expressed his gratification at receiving this 
spontaneous display of good-will towards him, observing 


that he received it with mingled pain and pleasure—pain 
at leaving old friends, and pleasure at the kind words that 
had been uttered.—British and Colonial Druggist, London. 

We are just in receipt of the official report of the thir- 
teenth annual meeting of the Manufacturing Perfumers’ 
Association, held in New York April 9-11, 1907. 


i 


This tasteful volume is a marked departure from pre- 
vious editions, as the Secretary explains in his Foreword. 
In the front is a full-page half-tone cut of Mr. Henry 
Dalley, and a fitting tribute to his work for the Associa- 
tion from the pen of Mr. Theo. Ricksecker. 

Similar illustrations of President Ricksecker, Secretary 
Hyde and Treasurer Bradley appear. 

One hundred and fcur pages are devoted to the pro- 
ceedings—48 to the Appendix, which contains the papers 
read at the meeting, and the remaining 54 to the Secretary's 
résumé of the Pure Food and Drugs Act, Constitution, 
List of Members, and Index. 

The volume is bound in tan cloth, and measures 
6%" x9”. 

A hasty examination discloses a few errors, mainly typo- 
graphical, and on the whole the Secretary is to be con- 
gratulated on having produced an excellent piece of work. 





OBITUARY. 


Frederick A, Robinson, Malden, Mass., died on Decem- 
ber 9, at his home. He had been engaged in the manu- 
facture of soap in that city for many years, the plant being 
sold last spring to the Potter Drug and Chemical Co. 

He was born in Taunton 70 years ago, where he was 
educated in the public schools and at Bristol Academy. He 
was a member of the Middlesex Club, the Republican 
Club of the State, Mt. Vernon Lodge of Masons, Tremont 
Lodge, I. O. O. F., the Royal Arcanum and the A. O. U. W. 

He is survived by a widow, two sons and a daughter. 

Philip Schmidt, one of the owners of the La Crosse 
Soap Works, died on November 26, after a short illness. 
Mr. Schmidt came to La Crosse in 1880 from Watertown, 
where he had been engaged in the manufacture of soap. 
He was 75 years of age and leaves a widow and three 
children. 

August Dousson, a pioneer perfumer, died recently in 
New Orleans, La., at the age of 76. 

William S. Hempstead, of New London, Conn., died at 
his home on December 12, at the age of 86. He had been 
engaged in the manufacture of soap and candles for many 
years, in partnership with John B. McEwen, whose inter- 
ests he bought out shortly before Mr. McEwen’s death 
some years ago. Mr. Hempstead leaves a wife and three 


sons 
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ON THE SCENT. 








Mr. F. F. Ingram, of Detroit, should be heartily com- 
mended for the effective work he is doing to promote the 
parcels post system. In a special article written for the 
Indianapolis Sun he presented a logical and convincing 
exposition of the subject. The interests'of the Manufac- 
turing Perfumers’ Association in regard to the parcels 


post are in good hands. 


We present herewith an ex- 
cellent likeness of Mr. Burton 
T. Bush, who has been ap- 
pointed Sales Manager for 
W. J. Bush & Co. (Incor- 
porated), 100 William Street, 
New York. Mr. Bush will 
remain in New York until 
after the holidays, and on 
about January 4th, 1908, will 
commence a long trip that 
will entail a tour of the en- 
tire country. 

Headquarters in America 
for pastes and adhesives is 
the southeast corner of Will- 
iam and John Streets, New 
York City. Here at No. 100 
William Street are the offices 
of the Arabol Manufacturing 





Company, which have brought 
the manufacture of adhesives well-nigh to scientific per- 
fection. Of special interest to our readers are Tinnol, for 
pasting labels on tin; Crystol, for pasting labels on glass, 
and Condensed Paste Powder, for a cheap paste in con- 
venient form. The goods of the Arabol Manufacturing 
Company have the name of being all that is claimed for 
them, and the firm is prepared to meet any individual or 
specific wants, if you only state your case. 

Fred P. Fenton, proprietor of the Mason Mfg. Com- 
pany’s Soap Works, Woonsocket, R. I., was badly but not 
seriously burned on the neck and back Thursday morning 
at the works by boiling over of grease from a vat. 


On Saturday, December 14, 1907, Mr. J. M. Bush sailed 
for England on the Philadelphia. 


J. Manheimer, 28 Gold Street, New York, is mailing 
to the trade a list of essential oils, sundries, etc., that is 
bringing him many thanks. The list is characterized 
by two departures from established practice—it is only 
44" x 514” 





x 5%”, and no prices are quoted, except for colors 
and artificial flavors. 


The Maple City Soap Co., Monmouth, Ill, has been 
sold to the Procter & Gamble Soap Co., of Cincinnati, O. 
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NOTE TO READERS. 


This Department is conducted under the general super- 
vision of Samuel E. Darby, Esq., Patent and Trade-Mark 
Attorney, 220 Broadway, New York, formerly Chief Clerk 
and Examiner U.S. Patent Office. This report of patents, 
trade-marks, labels and designs is compiled from the 
official records of the Patent Office in Washington, D. C. 
We include everything relating to the four co-ordinate 
branches of the essential oil industry, viz.: PE&RFUMEs, 
Soap, FLavorinc Extracts and ToiLter PREPARATIONS. 

The trade-marks illustrated are described under the 
heading ‘t Trade-Marks Applied For,” and are those for 
which registration has been a//owed, but not yet zssued 
All protests for infringement, etc., should be made promptly 
to the Commissioner of Patents, Washington, D. C. 

All inquiries relating to patents, trade-marks, labels, 
copyrights, etc., will receive Mr. Darby's attention if 
addressed to 

PATENT AND TRADE-MARK DeEPT., 
Perfumer Pub. Co.. 
100 William St., 
New York. 


PATENTS GRANTED. 


872,819.—CakE oF SHavinc-Soap.—Martin H. Ittnet, 
Jersey City, N. J., assignor to Colgate & Co., New York, 
N. Y., a firm. 

A cake of soap, the base of which presents the greatest 
diameter of the cake, said diameter and the contour of the 
base adapting said base for closely conforming to the angle 
at the bottom and sides of a usual shaving mug, said cake 
diminishing in cross section upwardly from a narrow ver- 
tical margin which bounds said base, the apex of said cake 
being formed by a small plane surface parallel to the plane 
of the base, substantially as described. 

873,497.—RECEPTACLE FOR PowperepD SuBSTANCES.—Young 
K. Buell, New York, N. Y. 

1. A receptacle for powdered substances, comprising a 
body portion, a cap mounted thereupon and provided with 
slots of substantially arcuate form, a gage plate rotatably 
mounted on the cap and likewise provided with slots of 
substantially arcuate form, the slots of said gage plate 
crossing the slots of said cap, and means for turning said 
gage plate 





2. A receptacle for powdered substances, comprising a 
body portion provided with slots of substantially arcuate 
form, and a gage plate rotatably mounted upon said body 
portion and likewise provided with slots of substantially 
arcuate form, the slots of said gage plate crossing the slots 
of said body portion, all of the slots in said body portion 
and said gage plate being narrower at their inner ends. 

TRADE-MARKS APPLIED FOR. 
10,223.—The N. K. Fairbank Co., Chicago, Ill—Soap. 
21,432.—Frederick E. Frost, Worcester, Mass.—Toilet 

soap paste. 

25,925.—The Cheney Chemical Co., South Manchester, 
Conn.—Cleaning and polishing powder. 

27,133.—Talcum Puff Co., Inc., Asheville, N. C—Talcum 
powder. 

27,989.—Josie A. Wanous, Minneapolis, Minn.—Hair 
tonic compound. 

28,037.—Fischer Bros., Seattle, Wash.—Flavoring ex- 
tracts. 

28,262.—The H. B. Claflin Co., N. Y.—Antiseptic lotions 
and powders. 

28,310.—Cucura Co., Tulsa, Ind. Ter.—Hair tonic. 

28,401.—The St. Luke Remedies Co., New York.—Hair 
tonic. 

29,040.—The Universal Drug & Chemical Co., Augusta, 
Me.—Perfume and toilet preparations. 

29,308.—Hall & Ruckel, New York, N. Y.—Dentifrices. 

30,419.—Chas. V. Cross, San Francisco, Cal.—Antiseptic 
powders. 

30,483.—Charles E. Duck, Baltimore, Md.—Tooth 
powder. 

30,519.—Henry Solomon, Wellcome, London, England.— 
Dentrifice and perfumery. 

30,571.—Theodor Metzger, Stamford, Conn.—Soap. 

30,581.—Vail Bros., Philadelphia, Pa—An odorless deor- 
dant for toilet uses. 

30,616.—Frederick Stearns & Co., Detroit, Mich—Per- 
fumes. 

30,761.—Abbie Gertrude Baumgarten, New York.—Skin 
and face food, powder, lotion balm, rouge, tooth powder, 
scalp tonic. ; 

30,762.—Abbie Gertrude Baumgarten, New York.—Skin 
and face food, powder, lotion balm, rouge, tocth powder, 
scalp tonic. 

















30,763.—Abbie Gertrude Baumgarten, New York.—Skin 
and face food, powder, lotion balm, rouge, tooth powder, 
scalp tonic. 

30,764.—Abbie Gertrude Baumgarten, New York.—Skin 
and face food, powder, lotion balm, rouge, tooth powder, 
scalp tonic. 

30,780.—Black Drug & Chemical Co., Akron, Ohio.— 
Flavoring extracts. 

30,784.—Mary J. Dodson, Houston, Texas.—Scalp food. 

30,788.—Walter K. Peek, New York, Y.—Tooth 
powder, tooth paste or tooth wash. 

30,807.—The Knowlton Danderine Co., Chicago.—Scalp 
tonic. 

30,816.—Alexander Robertson, Roseneath, Scotland.—A 
medicated lotion for human use. 

30,9690.—Herbert L. Hering, Atlanta, Ga.—Hair tonic: 

30,976.—John §S. Harris, New York.—Soap. 


New NamEs. 


“Exrasi,” “Francina.”—For toilet preparations and per- 
fumes.—Wm. B. Riker & Son Co., New York. 





PURE FOOD LAWS. 

We have received Food Inspection Decisions Nos. 80, 
81, 82 and 83 from the U. S. Department of Agriculture. 
They deal with the following subjects: 

No. 80—Glazed coffee. 

No. 81—Labeling of caramels. 

No. 82—Labeling of coffee produced in the East Indies. 

No. 83—Issue of a guaranty based on a former guaranty. 

We would suggest that all manufacturers write to the 
Secretary of Agriculture for a copy of No. 83. 
MINNESOTA: 

St. Paut, Minn.—A new set of rulings will be issued 
by Food and Dairy Commissioner, Slater about the first of 
December, the changes being for the purpose of securing 
uniformity. All labels which were considered legal under 
the department’s former rulings will continue so. 

TEXAS :— 

GALVEsTon, TEx.—The government pure food laboratory 
here has been completed. It is the third largest in the 
United States and is located in the Post Office building. 


On page 163 of our November issue will be found brief 
mention of an incident at the meeting of the 
A. E. M. A. that caused a stir at the time. We would 
suggest that Dr. Stearns, and all others interested in the 
matter of food preservatives, consult Food Inspection De- 


recent 


cision No. 76, and Memorandum VI accompanying same. 
TREASURY DECISIONS. 
(T. D. 1276.) 
TREASURY DEPARTMENT, 
OrricE oF COMMISSIONER OF INTERNAL REVENUE, 
Wasuincton, D. C., November 26, 1907. 
Sir: I have just been able to take up for consideration 
your letter of November 7, in which you complain that 
internal-revenue officers and agents are accompanied in 
their visits to taxpayers by food inspectors who are act- 
ing under the authority of the Department of Agriculture. 
Replying to your request for an opinion, I have to say 
that, in my judgment, revenue officers have no authority 
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to divulge to any person other than their superior officer 
information obtained by them while visiting taxpayers in 
an Official capacity. If they allow other persons to visit 
the premises of taxpayers with them and thus allow the 
information obtained to become known to such other per- 
sons, this, of course, would, in my opinion, be in violation 
of Section 3167, Revised Statutes. 

If officers of the Department of Agriculture desire cer- 
tain information which they can not obtain, but which is 
in the possession of the Treasury Department, it lies in the 
discretion of the Secretary of the Treasury to give the in- 
formation desired to the Secretary of Agriculture, who 
may then give it to his subordinate officials. 

This conclusion is in line with an opinion rendered to 
the Commissioner by the Solicitor of Internal Revenue 
May 10, 1906, which opinion was duly approved by the 
Commissioner, holding expressly that all information se- 
cured by Government officers or agents under the opera- 
tion of law is the property generally of the Government of 
the United States, but particularly the head of the Depart- 
ment whose officers obtained the same, to be used by him 
in accordance with the provisions of Section 3167, Revised 
Statutes. 

This position is strengthened by a consideration of the 
fact that the power to inspect the premises of taxpayers 
was stricken from the bill by the committee of Congress 
having it in charge. 

Respectfully, 
Joun G. CaAPERs, 
Commissioner, 





(T. D. 
Floral waters. 
Burr v. Unitep STArTEs. 
U. S. Circuit Court, Southern District of New York. No- 
vember 12, 1907. Suit 4523. 
WATERS—UNENUMERATED ARTICLES—WASTE— 


28540. ) 


FLORAL 

Dru6Gs. 

Floral waters are dutiable as unenumerated manu- 
factured articles under section 6, tariff act of 1897, 
rather than as waste under paragraph 463 or as drugs 
under paragraph 20. 

On application for review of a decision of the Board of 
United States General Appraisers. 

[Decision in favor of the Government.] 

For decision below see G. A. 6436 (T. D. 27600), af- 
firming the assessment of duty by the collector of customs 
at the port of New York on merchandise imported hy 
E. H. Burr. 

This merchandise consisted of floral waters, which, on 
the authority of Euler v. United States (147 Fed. Rep., 
765), were held to have been properly classified as un- 
enumerated manufactured articles under section 6, tariff 
act of 1897. The importer contended that they were duti- 
able as waste under paragraph 463 or as drugs under para- 
graph 20. 

Comstock & Washburn (Albert H. 
sel), for the importer. 

D. Frank Lloyd, assistant United States attorney, for the 
United States. 

Martin, District Judge: Decision affirmed. 


Washburn of coun- 
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DECEMBER MARKET REPORT AND PRICE CURRENT. 


THE ESSENTIAL OILS QUOTED BELOW ARE THOSE OF HIGH QUALITY AND UNDISPUTED PURITY ONLY. ( 
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has made itself felt notably 


at this time of the year 


in the Essential 


ESSENTIAL OILS. 
lull which always comes 


tions may occur, 


Oil market. Prices, 


but it 
shall reach really normal conditions, with the old range of 
for some time ahead. 


4) 


does not seem probable that we 


BEANS. 


Most of the holiday goods were made up long since, and 
with money conditions somewhat better, but still not 
easy, no one expected that sales would amount to much. 
New crop Messina Oils are beginning to come to market, 
bringing about the usual recession in prices. There is 
still considerable of the last crop Oil Lemon on hand, 
held back as it was by the Customs authorities, so that 
some agents making their own prices before new 
crop arrives in any quantity. It is stated that new crop 
Oil Bergamot already here is far from acceptable in qual- 


are 


ity, and is wofully lacking in ester content. Hardly any 
Bergamot Oil of 37-38 ester is obtainable, and what 
comes in without any stated ester is generally 35% or be- 


low. Prices will probably rise when buying starts. 
The latest information concerning Oil Orange is that the 
crop is somewhat larger than was expected, although still 


Strange to say, although the sales abroad of Bourbons 
have been somewhat lower, prices still remain very firm. 
Buyers hold off because they fear that there is some arti- 
ficial force at work. The question is: How long can the 
foreign holders keep prices up? or how long can the con- 
sumers wait for goods? The Pure Food Laws have been 
in operation now for a long enough time to permit of 
proper adjustment, so it is more than possible that prices 
will not hold quite so firmly. This is what the consumers 
hope. 

SOAP MATERIALS. 

It is the end of the year, every one says, and therefore 
no one cares to buy stock. This accounts at least in part 
for the still further decrease in prices of soap materials 
The depression will not last long, for with easier money 











































the 
of 


ters about 
other part 


question 
the Review. 
tion for Otto Rose 
no misunderstanding 
important product 


continue 


becoming relatively more 
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short, and prices will hardly be lower. 
of contracts, 


The conditions of the market affecting Almond Oil are 
The plentiful crop of 
Almonds that has been secured, after two practically dis- 


caused a large reduction 





Chief interest cen- 


The printer’s devil in our last issue altered the quota- 
The correct prices appear below, 
to 


prime, .38%. 


in values, 





Cocoanut Oil, Cochin, 
Olive Oil, green, 
Olive Oil Foots, prime, 


and a renewal of manufacturing activity the demand must 


treated fully in an- ¢ increased. Any one who can afford to buy now will 
‘ hardly fail to buy well at the following prices: 
Quotations are: 
, that Tallow, city, .0554 (hhds.); country, .05 4. 
the position of this Grease, brown, .04%; yellow, .o5. 
Cotton Seed Oil, crude, tanks, .34%; summer, yellow, 


8%; Ceylon, .07\%. 


RB. ,.¥ yellow, nF 


07%; good quality, .o7\. 


although these are still considerably above former average. Palm Oil, Lagos, .06%; red prime, .063¢ 
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cases even to extinction), owing to the two seasons’ fail- 60%, $1.90. 
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“THE Bes: t EVE USED.” 





LANOLIN 


"BRITISH" 
Adeps Lanae JU. S. P. 


preparations wrote us a short time ago. 


This is what a prominent manufacturer of toilet 


A year 


or so ago he used our product and since then has 


tried practically every other kind in the market; now he returns to us, and this time 


to stay. Let us send you samples and quote prices. 
Special Price in Bulk according to Quantity 


EVANS SONS, LESCHER & WEBB Lim., 92 William St., New York. 














DO YOU USE 


CONCRETES AND ABSOLUTES ? 


OZIO @ ANDRIOLI, Grasse, have 4 
large new building devoted exclusively to 
these modern products. No matter how long you 
have used other raw materials, you will be inter- 
ested in these. Write us. 


GUARANTEED 


OTTO OF ROSES 
CHRISTO CHRISTOFF'S 


cxc 


On account of the short crop this year, and conse- 
quent high prices, only Guaranteed Otto should be 
bought. Compare ours with any other produced. 


INNIS. SPEIDEN & CoO., 46 Cliff St., New York. Established 1816 


CHICAGO BRANCH, 





196 MICHIGAN STREET. 














ARE YOU BUYINC 


Vanilla Beans Freely ? 





The dealers are, for they expect 
to get better prices from you on 
the advancing market. We are 
direct receivers and can 


save you money on all grades. 





LET US HEAR FROM YOU. 





J.N. LIMBERT & CO. 


Suceeeding The Chas. E. Hires Co. in the importation of Vanilla Beans 


480 and 482 Bourse - Philadelphia, Pa. 














BUY DIRECT 
SAVE MONEY 


We are first hands in 


VANILLA BEANS (all grades) 
ORRIS crude, ground and powdered 


GUM ARABIC and 
TRAGACANTH 


The Mark P-E-A-CO. Insures Quality 
SERIAL No. 1282 


P. E. ANDERSON & CO. 


DRUG MERCHANTS 
7 and 13 Gold Street NEW YORK 
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On account of our wide circulation among manu- 
facturers, dealers, importers, &c., of perfumery, 
soaps, toilet specialties, flavoring extracts, 
&c., our readers will find this column 
a quick and satisfactory means for 
advertising temporary matters. 

To display advertisers and reg- 
ular subscribers this ser- 
vice is free; all others 
25c. per line perin- 
sertion. Cash 
with order, 

Address all communications to 


PERFUMER PUB. CO., 
100 William St., New York. 


BUSINESS OPPORTUNITIES. 


For Sate.—One-third or entire interest in old-estab- 
lished Extract and Fruit Syrup business. A grand op 
portunity for active man or hustling salesman. $6,000 cash. 
Address GREENWICH, care of this journai. 





Tar Soap Formu.ta.—If you want to make a tar soap 
that is finer than anything on the American market I can 
furnish the formula and complete manufacturing direc- 
tions. The principal item is the kind of tar used, and the 
one mentioned in my formula is the best and almost the 
only kind of wood tar of real dermatic value. For fur- 
ther particulars, address Dr. A. B.. care of this journal. 


TRAVELING SALESMAN WantTeED.—To call on Perfumers. 
Soap Makers, Druggists, Manufacturing Confectioners, &c. 
Experience, ability and acquaintance with ths above trades 
necessary. Knowledge of Essential Oils desired. Address, 
with full particulars: ALPHA, care of this paper. 


Interest in an established flavoring extract business 
for sale. A good man qualified to manage the business 
can acquire a substantial interest for from $10,000 to 
$25,000. Address P. O. Box 1809, New York. 


For SALE.—Mill and Rutschman Plodder, Full instruc- 
tions for those inexperienced in making milled soaps. Ad- 
dress Geo. A. Schmidt Co., 405-407 North Ave., Chicago. 


SITUATIONS WANTED. 


Chemist, expert in manufacturing all perfumes, creams, 
toilet goods, drug and medical preparations, flavoring ex- 
tracts, syrups, canning powders, etc. Expert analyzer, 
eighteen years’ experience abroad and here. Best sys- 
tems in manufacturing, filling and finishing. Skilful, 
energetic manager wants position. Dr. HEInzeEL, 124 East 
Eighty-sixth Street, New York. 








Do you wish to engage the services of a successful per- 
fumer and business manager, I have had 12 years’ ex- 
perience as perfumer, with large Louses, and have con- 
siderable taste in the design of attractive packages. Per- 
fectly posted on cost of materials and manufacturing, and 
am personally acquainted with the buyers of all the im- 
portant department stores and the larger druggists, whole- 
sale and retail. Address, in full confidence, Bera, care 
of this journal. il ; 

A good perfumer with a record of satisfactory results 
is open for a good position after January 1st. Good 
reasons for changing. Address, in confidence, AROMA, care 
of this journal. 








HELP WANTED. 


Soap MaAKeER.—Highest standing, wide experience with 
all kinds of soaps. Highest class recommendations. Ad- 
dress RENREW, care of this journal. 


Perfumery salesman wanted, with established drug and 
department store trade. Excellent opportunity for the right 
man. Correspondence confidential. The Willis H. Lowe 
Co., Boston, Mass. 


Wanted by an importing house, young intelligent man 
to call on soap and perfumery trade. Must have some 
knowledge of Essential Oils. State full particulars: 
Water, c/o AMERICAN PERFUMER. 


_ Wantep.—Experienced salesman by an established house 
in the Vanilla Bean Trade. Excellent opportunity for right 
party. Address Market, care of this journal. 





“We consider yours an up-to-date 
paper that fills a long-felt want in ours 
and kindred businesses.” 


THE ROBINSON MFG. CO. 
TORONTO, CAN. 





If you agree with this, send us $2 for your 
subscription, or renewal. 


PERFUMER PVB. CO. 
100 WILLIAM ST. 
NEW YORK 





@_ Do you want booklets, folders or other advertising that will put more 
steam in your business ? 


@, Do you want to dynamite your Toilet Specialties into public favor? 


@_ I evolve ideas and original methods which fit in with your peculiar 
needs. 


@_| create strong selling plans which build business. 


@ Let me submit you a proposition. Perfumes and Toilet Articles my 


specialty. 
Res Ee. 


200 BROADWAY 


KING 


NEW YORK 








THESE IMPORTANT PRODUCTS 


NEUTRALOL (Petrolatum Liquidum, U. S. P.) 
For making toilet creams 
LANOLINE—STEAROL—CIRINE WAX 
PETROLATUM, Imported and Domestic 


ZINKEISEN & CO., 
135 William St., New York 
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WE RECOMMEND 
THESE BOOKS 








MANUFACTURE OF PERFUMERY 

Jt) Ee ee ery rer 
ART OF PERFUMERY (Presse). . 
PERFUMES AND THEIR PREPA- 

RATION (AsKINSON) .......... 
COSMELICS (ROLEER)... 0. ci sccces 
FOOD AND DRUGS ACT (GrezELEy) 
CHEMISTRY OF ESSENTIAL 


OILS AND ARTIFICIAL PER- 
PU eee CFABREK os cor cecse 


VOLATILE OILS (GILDERMEISTER 
ME TR in 6s cone wwewa snd 
TWENTIETH CENTURY BOOK 
OF RECIPES, FORMULAS AND 
PAM, bus setcecweuwces 


U. S& PRARMACOPCEIA.......... 
NATIONAL FORMULARY ....... 


DRY GOODS TRADE DIREC- 
TORY OF THE UU. Se vic ccs 


SOAPS, CANDLES AND GLYCER- 
INE (LaMBORNE)..........0.... 


TOILET SOAPS (Deirte anv Krno).. 
MODERN PERFUMERY (Many)... 


(In German.) 


5.00 


5.00 








Remit with order, by New York Draft, Money Order or Stamps to 


Perfumer Pub. Co. 


100 WILLIAM STREET - NEW YORK 
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Roure-Bertrand Fils 


GRASSE (A. M.), FRANCE 








ABSOLUTE 
FLOW Ee 
rons AL Oe SN 





Otto of Roses—R. B. F. 








Justin Dupont 
ARGENTEUIL (S. & 0.), FRANCE 


Artificial (Synthetic) Perfumes 


and Chemical Products 


Special Catalogue will be sent on request 








AMERICAN BRANCH 


18 Cedar Street, New York 


EDWIN H. BURR, Manager 











Most Valuable Premium 
Coupons Ever Issued 


Our new booklet gives details of a double 
plan for increasing the sales of your products 
through the giving of valuable premiums 
to both the retailer who handles them and 
the consumer who uses them. It also explains 
WHY we can conduct your premium depart- 
nent much more cheaply than you can do it 
yourself. Our system is used and indorsed by 
hundreds of manufacturers in all parts of the 


United States. Send for the booklet to-day. 


Manufacturers’ Trade-Mark Association 
JOHN NEWTON PORTER, Pres. 
Dept. P, 253 Broadway, New York 
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Le Mois Scientifique et Industriel 


A MONTHLY ANALYTICAL REVIEW 
OF THE TECHNICAL REVIEWS OF 
———THE WHOLE WORLD=——— 


Eighth Year—No. 8 Rue Nouvelle, Paris, 9° 


SUBSCRIPTIONS 
Edition on 
Regular Separate Leaves 
(SALMON) (BLUE) 
20 francs 25 francs 


France and nee ~ 
, 25 francs 30 francs 


Foreign . 
(The special edition is printed upon one side of the page only) 


The amount of subscription is reimbursed by : 
2 Coupons of Consultation (5 be. ) of the Technical Office of 
the M.§. 1. 
4C — (2.50 frs. e “me for a publication of the Practical 
zibrary of M. S. 


Three parts in one binding: 
The Month Scientific and Industrial (Mechanics, Electricity, 
Heating, Lighting, Industrial Economy.) 


THE MONTH, MINING AND METALLURGY. 
THE MONTH, CHEMICALLY AND ELECTROCHEMICALLY. 


Specimen copy sent free on receipt of 3 cents for postage. 
TECHNICAL OFFICE OF M. S. I. 


Organized with the purpose of supplementing the Review, 
it is so arranged as to aid the engineer or manufacturer by 
furnishing him general studies or details, always based upon 
the sources, thanks to a unique bibliographic al index cover- 
ing the methodical indexing of the literature of the past eight 
years, as well as to the co-operation of many specialists fitted 
to cover all manufacturing questions in a practical w ay. 


(Send for the illustrated circular containing all details of 
these different modes of service, enclosing 3 cents for postage. 





H. SALLE. & CO., PARIS. FRANCE 


Specialties in Perfumers’ Drugs and Aromatic Gums 


GUM BENZOIN, 





UNGERER & CO., AGENTS, 


GUM STYRAX, | 
AMBRETTE SEED, CIVETTE 


NEW YORK 





~~ t_Raee LISTS 


AND OTHER PRINTING, GO TO 


The Evening Post Job Printing Office 


JOHN NOLTY, Manager 
156 FULTON STREET, Comer of Broadway 


Telephone Calls, 338, 339 and 2626 Cortlandt. 


NEW YORK 

















In this Container 























we ship our Oil Ylang Ylang. This oil is our 
selection of the prime output of the stills, and, 
as we control the brand, we can guarantee 
uniform and satisfactory results. 

The quality of Ylang Ylang depends greatly 
on its rectification and subsequent purification; 
and some oils, while being pure, may be of 
inferior odor value. 

If you have been experiencing difficulty in 
getting the right effects in your compositions, 


try this oil. 





Sample on Request 





UNGERER & CO., 


273 Pearl St.. New York. 


514 ARCH ST., PHILA. 101 E. Kinzie St., CHICAGO. 









































In this Container 








we ship our Oil Ylang Ylang. This oil is our 
selection of the prime output of the stills, and, 
as we control the brand, we can guarantee 
uniform and satisfactory results. 

The quality of Ylang Ylang depends greatly 
on its rectification and subsequent purification; 
and some oils, while being pure, may be of 
inferior odor value. 

If you have been experiencing difficulty in 
getting the right effects in your compositions, 
try this oil. 





Sample on Request 





UNGERER & COQO., 
273 Pearl St.. New York. 
514 ARCH ST., PHILA. 101 E. Kinzie St., CHICAGO. 




















WARNING! 


It has come to our notice that certain Otto of Rose is being 
sold under the name Rose D’Or. Unless the oil bearing this 
name comes from us, if is not genuine ! 

Remember this package, and look for the gold seal. 


BOTU PAPPAZOGLOU & CO., Kazanlik, Bulgaria 
NEW YORK OFFICE, 273 PEARL STREET 


























For Your Fine Perfumes, use 
——-— Webb's C. P. Cologne Spints——— 


JAMES A. WEBB & SON 
50 and 52 Stone Street - . - . New York 


Imperial Metal Manufacturing Co, CAR’ BOMEISLER 


i (Successor to |. SPRINGER & CO.) 
" CARL BOMEISLER, Prop. 420-422-424 EAST 106th STREET 
g . 420-422-424 EAST 106th STREET } NEW YORK 


NEW YORK i IMPORTER OF 


Sprinkicr Tops maga? CUT-GLUSS BOTTLES 
potter pes | TAME Fancy Perfume Boxes 


Moulds Made for Exclusive Designs iil 9 ; and Specialties 


MYRBANE OIL 


CERMAN, FAST TO SOAP, PUREST AND FINEST 
ON THE MARKET 


SYNTHETIC OILS, ANILINE AND VEGETABLE COLORS FOR 
SOAPMAKERS AND PERFUMERS 
CORRESPONDENCE SOLICITED 


BERLIN ANILINE WORKS 


213-215 WATER STREET, NEW YORK 




















